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CHAPTER I 
INTRODUCTION 
The public schools in the United States have extended 
their mission and their services until they now touch more 
lives and involve more people than ever before. This 
growth has brought with it complex proOlems in human re- I 
I lations, and a. concept of organized relationships with whichll 
to meet those complexities. Organized programs of public 11 
II 
II 
relations have been launched to bring about a harmony of 
understanding between the schools, the publics they serve, 
and upon whose good~dll they depend.l 
To bring about this harmony of understanding between 
themselves and their publics, school administrators have 
utilized the press, radio, and television a.s a means of 
communicating with the largest possible segma±s of that 
public. This informational phase of the public relations 
program has been termed school publicity. 
Any interaction between human beings requires some 
medium of communication. To communicate v~th large groups 
I 
I 
I. 
I 
II 
of people in a complex society, there must be some means r 
of mass communication. Thus, the press, radio, and tela- 1l 
vision have become significant tools for programs of school II 
1. Stewart Harral, Public Relations for Churches, (New 
York: Abingdon-CokesbUry Press, ~5), p. 7. 
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publicity. This study examines these media of mas s com-
munication as they exist in the informational program of i 
I 
I 
a specific school system, in an attempt to clarify their ro~ 
I' a s instruments of school publicity. 
I 
I 
I 
PURPOSE OF THE STUDY 
It is the purpose of this thesis to examine the role 
I 
I played by the media of mass communication--the press, radio j! 
and television--in the publicity program of the Boston 
Public Schools. 
DEFINITIONS OF TERMS USED 
I 
I 
I 
,, 
Mas s Media. The term as used in this study refers to I 
Motion pictures, usually I the press, radio, and television. 
considered a major medium of mass communication, are not I. 
included due to their complete omission by the Boston Public i! 
Speeches to ~-Schools as a part of their publicity program. 
1 
I large groups, conferences, pageants, exhibits, and other 
media of communication are utilized by the schools, but I 
I, 
1
1 
have be en excluded here in favor of a. more detailed study 
II I of the three major media listed above. 
1! Publicity. Publicity is the primary component of any I 
II 
I public relations program. As used in this paper, the term ! 
I includes all information concerning the Boston Public I 
11 Schools Nhich is communicated to the public through the ~~ 
11 mass media, 
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THE NEED FOR SCHOOL PUBLICITY 
As educational systems have grown, more and more 
people have been learning less and less about what is 
happening in most of the public schools. In 1635, the 
town of Boston, then five years old, put upon its records 
the following vote: 
Agreed that our brother Philemon Pormort 
shall be entreated to become schoolmaster for 
the teaching and nurturing children with us. 2 
"We have come a long way since men were not ashamed 
!I 
II 
n 
II 
,! 
'l It 
II ,, 
,, 
I! 
II 
I! 
II 
,I 
,I 
!I 
I' to call the schoolmaster, ' brother '," writes George Martin 1' II 
System.3!1 
I! 
that the " whys"jl 
,I 
in his Evolution of the Massachusetts Public School 
Another writer, St3 'Nart Harral, is concerned 
I' 
and further a way as the 1! 
,! 
of education have moved further 
II 
Jl ,, 
schools have touche d the lives of more and more people.4 
Coupled with this lack of information concerning the !l 
schools is the problem of financial support. I• The schools jl 
belong to the people who support them; therefore, these 11 
!I ,, 
I' ll 
2. George H. Martin, Evolution of the Massachusetts Public !I 
School System, (New York: n:-Appleton and Company' 1923l. !i 
P• 1. li 
supporters must be a1~re of the needs of the schools. 
ll 3 • Ibid. , p • 2 • 
I{ II li 
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4. Stewart Harral, Tested Public Reiations for Schools, II 
(Norman, Oklahoma: University of Oklafioma Press, I952),11 
p. 3. I' ,, 
h ,, 
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11 li li School public relations acquires its direction j! 
•1 and meaning quite ·largely from the nature of the ,, li schools themselves, and from the fact that American !j 
,
1
1
1
: schools operate in a democratic society • • • more 11
1 
directly than almost any other agency or public j li enterprise,. the nation's schools belong to, and are 1; 
1! operated by, the people of each community. Anything II 
j! which weakens this position to that extent weakens II 
I democra.cy itself, and whatever binds the community !l ll more closely to its schools contributes to democracy's !' 
i! strength. If the schools are to be "the people's I 
l! schools" in the truest sense, it is essential that II' 
il the people share in the basic decisions which affect 1 
'I them.5 I. 
l, '1l 1: !I Public schools across the nation are suffering problem~ 
li, 1.'1 of increased enrollments, increased educational costs, and 1, 
Iii II I the lack of classroom space and educational materials !i L II 1'~,: r esulting from these problems. '! !, 
1i!
1
1 schools~ '!I Boston , however, have had decreasing enroll -
~~ i{ 
J! menta since 1935, due mainly to the ecological structure l! 
il of the area. But , the age of most of the city's school 1, 
ll li il buildings still creates the need for new classroom con- :: 
'I ij 
I, II j! struction. In spite of the fev:er number of pupils, admin- ,, 
,I .,·,· I! li1 istrative costs have risen s t eadily each year. j! 
ll To explain these needs to the public, and at the 11 
!! same time to keep Bostonians informed about the educational !,·!: 
II r 
I! pro gram of tb.e s cllool s, are two of tb.e primary pu bli city i,l 
'I needs of the system. I. :,', 
ii 1'1
1
, i! , l !I I I! 5. Public Relations for America's Schools, Twenty-Eighth 1
11 1! Yearbook of the American Association of School Admin- 1 
!! istrators. (Washington: The National Education i: 
lj Association, 1950), p. 13. ~~ 
I! I' q ,, 
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The role of the mass media in meeting these needs is dis-
cussed as a significant aspect of the study. 
SCOPE AND VALUE OF THE STUDY 
II 
'I 
I 
I 
I 
l 
I 
The study is designed to discover some of the answers I 
to four basic questions concerning the role of the mass 11 
media as instruments of school publicity and their relation-lj 
L 
ship to certain implied objectives. II 
1. How do the school administrators view the function il 
of the mass media as instruments of school publicity? 11 
2. How are the mass media actually utilized in the 
publicity program? 
3. How does the content of the major media reflect 
the interests of school-community group leaders? 
II 
II 
II 
,, 
.I 
!I 4. What are the effects of the mass media as instru- ,
1
1j
1 ments of the school publicity program? 
II 
,I 
II II 
II 
It is impossible t o pinpoint definite objectives of 
the school publicity progre.m as none have been adopted , 
However, certain implied objectives can be ~scertained 
from a report on " I ncreasing the Scope of Public Relations il 
in Boston Public Schools" 6 and from actual statements of ll 
II II 
6. Louis F. Musco, "Repprt on Increasing the Scope of !l 
Public Relations in Boston Public Schools," Proceedings 11 
of the School Committee of the City of Boston, (Boston: I 
City of Boston Printing Department, June 24 , i954), ,
1
. 
pp .. 245-247. (See Appendix A.) 1 
'I 
5 
1: ll 
I! lj il i, 
,, 1: 
I il 6 I' I• ===-=---~--- =--==-~-==--==---====-==---=::===---=--=--=====--=--=--===--=---==-==--=-=----==- -1 ---=== 
li il'l ;: I 
!1 school administrators. The report, which was not adopted II 
!,, I' by the School Committee, listed nine aims for a school 
!I' II 
' public relations program. In the opinion of the writer, ,/ 
!, II 
'I , 
11 five of those aims are applicable to the current publicity 1! 
!I 'l 1 program. 'I 
I I 
Jl f 
l
'i 1. To educate the public concerning activities 1 
,, new programs, accomplishments and needs of the school, ,1 
!! school personnel, and students. jl 
1,1 I'' 2·. To develop confidence and foster good will I' I I! between the schools and the various publics. I! 
~~ II i 3. To correct any hearsay or false information li 
I, concerning the schools. 1· 
:i il 
,. •I !l 4.. To inform the public or legislative bodies II ji con c erni ng particular school proposals, such as 11 
;! school expansion involving bond issues.. I! ii ,, 
'1! 5. To explain reasons for increases, if any, il 
I 7 'I 
1< in school budget. q 
'I It 
!1 From the comments of school administrators, three I! 
,, I• 
II •I !I more specific objectives are apparent. ll 
lj I; 
11 1. To keep the public supplied with truthful facts 11 
jl 11 
:
1 concerning the activities, programs, policies, needs and I! 
11 1 
li accomplishments of the schools. ,j 
jl p 
II 2. To give the public an accounting of the schools' 11 
il .,, 
11 stewardship in administer•ing the education of Boston's .1 
'I ,, 
. 'I I I jl children. I 
•I ·I 
II !, 3. To convince the public that their children are 1 !. tl 
11 I' i! receiving as good as, if not better an education than I! 
P they would receive in any other school system. 'I 
ll ,11 
ll .I 
II 'I ~- 7. Ibid., p. 246. -- t--- - ·== 
!I j:, ll II II 
j! 1,1 
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'I 
The value of this research lies primarily in its 
attempt to evaluate the role played by the mass media 
in the publicity program of the Boston Public Schools. 
I! 
r ,I 
t! I, 
lo 
I' ;! 
I' 
Literature in the field of institutional public relations i! 
. II is filled with "how-to-do-lt" articles suggesting acti Vl. tie~~ 
a school may use to improve its relations with the public II 
through publicity and other informational activities; 
however, little research has been done to examine the mass 
media as instruments of a specific school publicity 
program. 
Many writers have proclaimed the powerfUl effects of 
the mass media, but few have based their opinions on 
empirical research. This study employs the communications 
research methods of content analysis, a public opinion 
survey, int erviews with authorities in the field, a nd an 
examination of pertinent literature in an attempt to 
li I! i! 
·I II ,, 
jl 
•I 
II 
Ji 
I' ll 
u 
'I ,, 
li 
I I 
i! 
'I I, 
ll 
'I l! I! 
lj I· 
,I 
•' :I 
r 
program j! 
. ;I 
clarify the role of the mass media in the publicity 
of the Boston Public Schools. 
DATA AND PROCEDURES 
In order to learn how school administrators view the 
role of the mass media, personal interviews were held with 
the chairman of the School Committee, the Assistant Super-
intendant of Schools in charge of public relations, the 
director of the Division of Statistics and Publicity, and 
!I 
n 
li p 
,I 
'I !, 
Jl 
'I !, 
II l! II ll 
lj 
h 
i\ the Radio Coordinator. Their philosophies are compared 
'I I! q h ,, 
!I I' 
_ j_ ' 
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II 
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II 
II 
II 
'I 
I 
l 
I 
I 
,; 
il 
the known efforts of the schools to communicate throu&h 
the mass media. Annual reports, School Co~nittee minutes, 
School Documents, and personal observation are employed to I 
analyze the utilization of t he mass media in the publicity I. 
'I I, program. 
II To determine how the content of the major media ref'lects ll 
the interests of school-community group leaders, an opinion ~~ 
survey of Home and School Association officers is compared j 
with the content of school publicity in the various media. 
Officers of the Home and School Association (the official 
parent-teacher association for the Boston Public Schools) 
were selected fo r the study because it was felt they 
r epresented a portion of the public having a high degree 
of int erest in the welfare of the schools. 
The interests of the officers are also compared with 
the content of news releases distributed by the system's 
Division of Statistics and Publicity~ 
Interviews with representatives of the city's com-
mercial ·radio and television stations provided information 
concerning the utilization of these media by the schools 
and gave some indication as to the effect of school 
broadcasts. 
The question of the effects of the mass media is 
analyzed from the standpoint of reader and audience 
response and the relationship of the publicity program 
to implied objectives and the interests of the public. 
II 
!I 
I 
I 
'I II !, 
li 
'I 
===+ 
" II il I. 
II ,, 
II 
I; 
The findings of this study cannot be easily projected !jl 
as applicable to other public school systems. Each system 
LIMITATIONS OF THE STUDY 
li ~~ has its unique problems. 
I, 
't 
However, the methods utilized ·I I, 
li 
I 
I 
! 
il 
I, 
ll 
II 
,, 
,: 
I' 
,! 
I 
here in the examination of the role of the ma ss media, may 
have broader adaptability toother programs of school 
publicity. 
Because the Boston schools emphasize the role of 
'I 
I 
I 
,, 
II 
newspaper coverage in their publicity program, this analysis I 
of necessity cannot provide a balanced picture of the role 
of radio and television as it might be ideally conceived. 
It does, however, picture the role of the mass media as 
they e xist in the current publicity program of the Boston 
i 
'I II 
II ll 
I Public Schools. I 
I 
i 
I 
II 
II 
. , 
!1 
'I I. 
ll 
!I 
II 
li 
!! 
II 
r 
,! 
II 
The content .analysis of Boston newspapers was drawn 
from t h e final editions of the daily newspapers published 
in the city from September, 1956, through June, 1957 • 
This procedure eliminates known coverage of school news 
in earlier editlons of' the papers that was superceded by 
more important news developments in the final editions. 
SUMMARY 
I 
'I 
I 
I 
I 
I 
I'! This thesis is a descriptive study of the role of the 1 
mass media in the publicity program or the Boston Public 11 
Schools. It looks into the attitudes of those adm:inistering I 
li the 
,j 
--i= 
publicity program, and examines the interests of a 
I 
I. II 
I, 
'I l, 
II 
!I 
il 
9 
li ii 
'I If 
li I' ~~- ·' i ll 10 
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. li 11 
J! portion of the public toward which the program is directed· I! 
li J, 
ji The content of the publicity program and the utilization of li 
tl 1! il the mass media are analyzed and the results are related to :
1 I· !t J I I !I the rest of the material covered in the thesis.. An attempt l1! 
Ji I q - I 
!1 is also made to determine the effects of the school publicity ! 
'! I I, !l l: program. 11 I! I! 
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,, CHAPTER II !1 
li i! 
r: II !i BACKGROUND AND ORGANIZATION OF THE li 
i! I! 
I! BOSTON PUBLIc SCHOOLS I! j! i! 
!I 1! 
lj ·I li 1! I! HISTORICAL PERSPECTIVE !I 
'' I !i The Boston Public Schools are among the oldest in the !: 
;I 'l 
'I ,, 
!1 United States. The town of Boston was founded in 1630 and ,I ii 11 
i! II 
,, the Boston Latin School was organized in 1635, a full year 1 ii ,, 
ii !' !l before the establishment of Harvard Un. _ versi ty. The La tin 1! 
!! jl 
!1 School for Boys is the oldest exi s ting school in the Uni ted J! 
,, " 
!I 1 i! I! States. ~~ 
!I I I; !1 
1: In 1642 the first school law providing education in ,, 
I' !I j! !I 
;I the homes was adopted and the firs t general school law !I 
'i h I· 'I I I 
li! wa s enacted in 1647. This law is termed "the mother of all il ' ,, 
II ; ii school laws," and is the foundation of many present school il 
11 11 
:, systems 2 The law required every township of fifty :l q w !I 
'1: II 
,, hous eholders .to appoint a ''teache r of children to read and d I' ,. 
, 11 
!! write," and every township of 100 householders to 11 set up 1! 
P 'I Jl I j1 a grammar school, the master thereof being able to instruct i! 
ii II j! youth so far as they may be fitted for the University.u3 !I 
,, ,, 
d 'I :: ,, 
!! I, 
i! 1. George Martin, Evolution of the Massachusetts Public I 
J! School System, {New York:-D:Appleton and Company, 1:
1
• 
I 1923), P 2 j, • • II, 
!! 2. Polk's Boston City Directory, {Vol. CLI, Boston, 1956), " 
lj '1 
:, p. 10. \i 
l1 I I! 3. School Document 25, (Boston: The Boston Public School s,l! !: !I ;! 1880), p. 4. ,; 
'I il 
,, II 
II ' !! !! ii . - - -- .7 -===--=----=-=---= 
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H ,i 
li :,1 ii 
ll II li The first American printing office was set up in ,1 
11 I! il Boston and the first regular newspaper was published here.. jj 
I! 'I 
'i I, 
1, The Boston News Letter, first issued in 1 ?04, became the i! 
it :; 
i! 1: !i forerunner of the mass media studied in this thesis. 
1
1 
il ,j 
!i Schools in the city have grown from one master-teacher ii 
;i 'I 
lJ offering instruction in his own home in 1635, to a system l! 
I• II 
!i of more than 200 buildings and 4,500 employees. 4 il 
ii I. 
II Boston ' s population reached a peak of 817,?13 in 1935 11 
,I 1!1 ii and school enrollment at that time t otaled more than ij 
'' I 
'
'! I i! 
'lj 140,000. Since 1935 the move to the suburbs has reduced il 
I ,, 
i: Boston ' s population to 724,?02,5 and school enrollment II 
!I !i 
jJ has dropped to 94,322.6 Another possible reason for the lj 
Ii
i I, 
decline in public school enrollment can be found in the l! 
Ill " 1! growth of parochial and private schools in the city. !I 
12 
II 1: ;j )I I! Parochial school enrollment in Boston has increased from :1 
II q 
ll 30,501 elementary and secondary students in 1935, to I! 
ii ii 
i
1
i 43,124 in 1955.7 !1
1 ~ 1 I !, 'II 
n I, 
" I! !i ij' 1: 4. The Boston Publ ic School System, The League of Women 1 II Voters of Boston, (Boston: - 1956), pp. 2 - 3. 1i 
I! il ~~ 5. State Census, Secretary of the Co:ro..monweal th of Massa- ~~ 
,1 chusetts, (Boston: 1935-1955). 11 
il !I 
l! 6. School Document !!' (Boston : The Boston Public Schoo1.s, il 
~~ 1956), P• 9. il d ,, 
II i1 
!I 7. SubJ·ect card file, Teachers ' Room, Boston Public 1'1 i,j I Library, (Boston, Massachusetts; July 10, 1957). d 
I· il 
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I! il 
" I !I ll 
ji The increasing role of the mass media in placing the 'I 
,[ !i 
ii H 
:; actions of the schools before the public is mirrored in the 1: 
:: 'I 
.. II 
!f proceedings of the ~S chool Committee. !! 
~~ In 1930 a proposal was introduced to use radio as a I! 
'I I! l· 'I ;! lt q means of transmitting education to adults, to shut-ins, ~i 
I, I! 
'I I' 
i! and to children detained from school because of illness. 8 jl !I ,! i' lj 
:l II :! However, no official actlon was taken and it was not until ii 
i! II 
1! September 1, 1945, that a Radio Coordinator was hired to h 
,, 'I 
'I :, j, work with the commercial stations in presenting school il 
ii lj li ij 
., programs. 1 
I! n 
II :1 ii In 1936 the question of press coverage of School i! 
il H 
:J Committee meetings became an is sue.. The members defeated !11 lr I 
il p 
fl · ' 1i a motion that all sessions of the committee be made open il 
I! ~~ 
i! to the public, and that the committee go into executive li 
li " ,. !•II session only by a four-fifths vote to discuss anything 1! 
il jl: i! pertaining the the character of an individual.9 However, ! 
11 'I I' i· !! a motion was passed that the press be invited to all il 
!i l! i! School Connnittee conferences.lO Five years later, the il 
ii ,. 
ii il 
'I Committee voted to interpret the work of the schools to p I, ·I 
1'1 1,1 
'I the corrmruni ty in an organized publicity program, and :I 
!J I! !! established the Division of Statistics and Publicity. d 
J: !! li ij 
'J ., I· , i: !! 8. Proceedings of the School 0 ommi ttee of the City of il 
11 Boston, 1930, pp. 309-316. ,'! 
'I i! I~ 
" 9 Ibid.. 1936, P• 140. •I !! • , I! 
lj bid 143 ;i li 10. L_., P• " i! 
·i !i 
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1
1 The effect of public opinion on school administrators 
was apparent as early as 1833. 1he School Committee I 
II 
I 
I 
I 
I 
,. 
·I II 
II 
il 
I 
I 
II 
'I 
II 
I 
,I 
I 
resisted the introduction into the primary schools of - k I Doo s, 1 
I 
maps, globes, or anything outside the established curricu-
lum, "the Board refusing not on sanitary grounds but from 
pure conservatism~ttll 
A request was made by one of the more progressive 
members of the group to introduce experimentally, at his 
own expense, a blackboard, slates and pencils. Public 
sentiment was strongly in favor of the innovations and the 
II II 
I 
I 
I 
I 
r 
Board later provided slates and pencils. Blackboards were I 
increase I also subsequently provided, and there was a gradual 
in educational helps.l2 
ORGANIZATION 
By an act of the Legislature of the Commonwealth of 
Massachusetts, the Boston School Committee is entrusted 
,I 
lj 
II 
II 
I 
" II with full authority to direct and supervise the schools of J 
the city. 
the appropriations for the schools, but has no other 
budgeting authority. 
The School Committee is composed of five members 
I' ·11 elected at large for terms of two years. Any citizen 
I ll 
!I 11. Joseph M • . Wightman, Annals of the Boston Primary School/ I Committee, (Boston: G. c. Rand and Avery, 1860), p. 13~ 
i 12. School Document 3, (Boston: The Boston Public School.:l, Jl _j=lt=-= ===~9~03~4--t=:e:~~- 3.0...__ - - ===fliif===== 
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II 
I' 
I 
1 
I 
I 
II 
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I 
I 
I 
can run for the School Committee and there is no li~~t to 
the number of terms he can serve. Members receive no 
salary. The work of the committee is legislative and 
administrative with an emphasis on the legislative dut ies. 
The bulk of the administration of the schools is delegated 
to the Superintendent and his advisory board of six 
assistant superintendents.l3 
The publicity program is included as one of the duties 
of the Assistant Superintendent in charge of curriculum 
development. A full-time director .for the Division of 
statistics and Publicity and a Radio Coordinator complete 
the publicity staff of the schools. 
The director of the Division of statistics and Publicity 
operates with two assistants, while the Radio Coordinator 
works within the framework of the Department of Visual 
and Radio Education with no assistants. 
The organizational chart on the following page 
illustrates the structure of the system. 
13. The Boston Public School System, The League of Women 
Voters of Boston, (Boston: 1956), pp. 2-3. 
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TABLE I 
ORGANIZATION OF THE BOSTON PUBLIC SCHOOL SYSTEM 
r m- SCHOoLCo~ThiiTTEE 1 
[ SUPERINTENDENT l 
1 
BOARD OF SUPERINTENDENTS 
r -,-
Asst. Supt. // Asst. Supt. II Asst. Supt .. II Asst . Supt. // Asst . Supt ./ /Asst. Supt.I/ Bus. Mgr. 
Elementary // ~lnior High // Secondary 
Education Education Education 
Curriculum // Snecial 
Development Services 
Personnel 
Budget Legislation! I Instruction! I Adult Ed. 
J 
r l 
DIVISION OF STATISTICS DEPARTMENT OF VISUAL Al:IID 
AND PUBLICI 'rY RADIO EDUCATION 
1 
RADIO COO RDINATOR 
Business 
Fimncial 
Affairs 
I-' 
Ol 
II 
II 
II 
I 
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CHAPTER III 
HOW SCHOOL ADMINISTP~TORS VIEW THE FUNCTION OF THE MASS 
MEDIA AS INSTRUMENTS OF SCHOOL PUBLICITY 
To keep the publlc supplied with truthful 
facts about the schools is doubtless the great-
est need for school publicity. Another has 
grown out of the necessity of not only develep-
ing the personnel of the system but of pro-
tecting thl s personnel against unfair accusations 
and conclusions. A third has culminated from a 
desire of administrators to protect the board 
of education from unseeming criticism. A fourth 
has been throu&~ a constant demand for financial 
aid. And a fifth need for publicity has resulted 
from the necessity to gain favorable legislative 
enactment.l 
The growth of school publicity is classified by B. 
I 
I 
,, 
/I 
'I I 
I 
I 
I 
'I II 
I' 
·I 
I 
II II 
II 
I! 
II 
11 Farley2 into three stage s: The campaign stage~ during 
II 
il 
M. li 
I 
II 
I 
II 
II 
II 
I 
which t h e school administr ator presents his case to the 
public only when he ~~nts something. This is followed by 
the ap ologetic stage, in whi ch the schools are always I 
apolo gizing for the increased costs of education. The 
third stage is labeled constructive. 
I 
II 
This is defined as li 
,, 
a period of educational interpretation, based on a 
I continuing program. 
permanen,j 
·I 
I 
,, 
I 
I THE SCHOOL COMMITTEE 
The chairman of the School Conrrni ttee · believes that a 1 
I 
continuing program of educational interpretation through 
I 1 .. 
,I 
I Harlan Hines and Robison G. Jones, Public School Pub-
1
. 
li 2 • 
r 
,I 
'I !i 
!I 
licity, (New York: The Macmillan Co., 1923), p. 497 
1 
B. M. Farley, "'What Newspapers publish about Educati~n, "I 
The Nation's Schools, (April, 1930), Vol. V, PP• _32-v4. 1
1 
_ 
1 
li 
I' ,,
II i 
1
1
1 
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1 the mass media is helpful in maintaining public support of I 
II of the school program.3 He believes that one of the 
II 
1\ 
II 
·I 
I 
II 
II 
I 
,, 
II 
.I 
II I 
I 
II 
i' 
I 
1. II p 
I 
I 
I 
I 
I, 
I . 
primary purposes of school publicity is to let the public 
know what an excellent jo~ the Boston Public Schools are 
doing. "The philosophy of an elective School Committee is 
one of public awareness. 11 4 This implies that the public 
might have a greater effect upon the School Committee than 
the School Comr.~ittee would have upon the public. 
One incident citing the weight of public opinion has 
already been noted. Another involved the practice of the 
schools sending children home at noon for a hot lunch. 
\Orking parents, who felt it wculd be easier if their 
children stayed at school, led a campaign to that effect. 
The School Committee acquiesced in spite of the fact 
that the schools were not physically equipped to handle 
a student lunch program. Overworked teachers were given 
the additional task of supervising their pupils during 
the lunch hour, and parents were provided with "additional 
free baby-sitting services. 11 5 
3. 
4. 
5. 
Comments of Joseph Lee, personal interview, (Boston: 
February 6, 1957). Lee was chairman of the School 
Cormnittee during the first four months of the period 
covered in this study. He is still a member of the 
Co:m.rnittee , although John P. McMorrow VJas named chair-
man in January, 1957. 
Ibid. 
Ibid., March 20, 1957. 
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A plan to increase the scope of the public 
(including publ:.tcity) program was introduced by 
i of the School Committee in April, 1954, but no action was 
I taken.6 
II 
lj I, 
:, 
,, 
II 
,, 
J' 
il 
I 
l1 I 
i 
I 
II 
I· 
II ,, 
I 
The plan called for a reorganization of the 
Division of Statistics and Publicity to allow the director 
to devote his full time to school publicity. The 
philosophy of the committeeman who presented the plan is 
contained in his report which was spread on the minutes of 
the School Cow~ittee during their meeting of June 24, 1954. 
It is universally proclaimed by law and 
tradition that the public schools belong to 
the people who ••• support them. The schools' 
welfare and progress, therefore, are deter-
mined by the opinions the people have formed 
of them. It is my firm conviction that if 
people are kept continuously informed about 
the purposes, accomplishments, conditions, and 
needs of the schools and school personnel, 
they will be more willing to cooperate with 
and support those charged with their 
administration.? 
After r eceiving no substantial support from th~ School 
Committee as a Whole, the plan was revised by its author 
and presented again in August, 1955. No action was taken 
and consideration of the report was laid over until 
october, 1955. At that time, t he plan was apparently ~~ 
dropped and no further action has been taken.8 II 
I 6. Proceedings of the School Committee of ~ City 2f. I 
Boston, 1954, pp. 223t 226. 11 
I ?. Ibid., pp. 245-247. I 
I
I I 
1 
8. From the files of the Secretary to the School Committee, II 
1 Miss Agnes E. Reynolds, personal interview, (Boston: 'I 
:==M=ay 3, 1957. ) ~ 
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i! 1: 
11 THE SUPERINTENDENT 1j 
1
''1 I'! The Su pe rintendent, as admin istrative head of the 1! 
II 
I 'I school sys tem, is responsible for carrying out the policies h 
I o:f the School Committee. Si nce the School Connni tte e has ~~,~ 
I adopted no formal progre.m of school pu.bJ.ic relations, the .I ~~ utilization of the mass media in the current publicity li 
11 program has been left to the discretion of the administrators Jl 
1
1
1 involved. 11 
I' . 
1
·1, Responsibility for supervising the publicity program i ji 
has been delegated by the Superintendent to his assistant Ill 
I
ll ! '!II~ in charge of curriculum development and instruction. This 
,I member of the Superintendent's staff views school publicity 
1
1 
!I as "one of the many" facets of his job.9 Continual revision II 
Ill " 1 ~1, f 1 t ''.1 of the curricula o 98 s choo s occupies the major par of 
11 hi s t ime • Jl 
II ·while believing that the mass media are helpful in ~~~ 
II I, !' 11 keeping the public appraised of what we are doing," t he 1 
llli ', Ass istant Superintendent relies on pamphlets and other 
'I II 
',1 i t d t i 1 t i f t about specif1.· c \1 pr n ,e ma er a o n orm paren s programs, 
I II activities, or ideas. He claims that information for 
i, parents vlhich is taken home by the pupils is read much more IJ 
'il 'I carefully than if the same information were printed in 
I' I 
il II 
J, 9. Co:rmnents of William H. Ohrenberger, personal interview, l'i 
I, (Boston: June 13, 1957) • I 
il .I 
'I I' 
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I 
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'I 
_l 
the newspapers. This position is supported by research 
conducted at Michigan St te University,lO into the source 
of parents information about the public schools. The 
majority of the parents queried in the study reported they 
obtained the most information concerning the schools from 
their own children. 
li 
II 
li 
i! 
I 
I 
The Superintendent's view of the mass media as instru- I 
ments of school publicity is summarized in his annual 1 
report for 1949. 
In a large city, the public needs to be 
informed of the activities of the schools and 
to know, in genera.l, what are the policies of 
the School Committee and the Superintendent 
in administering the schools. 
For thj_s purpose the Division of Statistics 
and Publicity was set up. This department sees 
to it that various activities in the schools 
Which are newsworthy are called to the attention 
of the press and radio. It arranges for press 
conferences with the Superintendent and the 
School Committee. 
Not only are daily papers kept informed 
of the doings of the schools, but the large 
number of • • • weekly papers are furnished 
,Nith material upon which to build articles. 
In addition this division keeps in touch 
with wire services like the AP, UP, and INs.ll 
I 
!I 
Ji II 
'I 
'I 
I 
I 
'I [, 
I 
I 
:I 
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10. w. H. Roe, "Your Communications are · Showing, 11 Michigan 11 
Educational Journal, (November, 1956), Vol. 34, :w.l36-7. 1 
11. School Document ~~ (Boston: The Boston Public 
1949), p. 89. 
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I! THE DIRECTOR OF THE DIVISION OF I ! 'I 
lj STATISTICS AND PUBLICITY J, it II 
II :i i! The philosophy of the Director of the Division of j1 
II !i II Statistics and Publici tyl2 can be classified as one of ~~· 
II cont inuing educational interpretation. !, 
11 II 
1! We are not trying to sell the schools. ij 
i,t, II They are required by law and the students 
II are required to attend by law ••• the schools Jl 
1
1 are here ••• what we try to do is to show 11 
1 the community that their youngsters are 1j 
" I I' receiving as good an education, if not better, 11 
11 than they would in any other school . Our 1 
!1 job is to inform the public about what is being 
1
1 
!I t aught in the schools and how their money is I• 
jl being used.l3 i' 
1! II II The director does not care for the ter'Ill publicity and i' 
'' ,I ,, II j! classifies his news releases to the press, radio, and 11 
1! It 
'I television as public relations. He views publicity as ,, I, I 
I' I 
·I g i v ing 11 free advertising" to individuals. The difference I 
11 I !I II I between the two terms thus becomes one of informational J'1 
II ' 
jl content. If a story publicizes an individual member of II 
II the School Committee who might be seeking re-election, He II 
tl b 11 1, would call it pu lici ty. If a story instead publicized a 1 i! I 
o1 school program or course of study, it would be termed ' 
!l I' 
11!1 ,, 
1 
nublic relations. This view of publicity, however, does I! 
ll not coincide with the definition of the term as used in i1J 
ll lj 
!I 
1
1 
'1 12. Comments of Charles J. Lynch, personal interview, II 
11.i (Boston: May 3, 1957). ij! !I I 
I! 13. Ibid. lj I '· 
,, II' 
il I 
-·-------- -----~- ____ II 
----------- ! -- !I 
II l'j 
\1 I 
'I I' , I 
!I !i 
I 
I 
II 
------ -
-·----·--+1 
i 
.I 
li 
I 
I 
I 
li 
I 
I 
!I 
I 
I 
I 
jl 
II 
II q 
ij 
,, 
II 
,I 
II 
It 
I! 
I\ 
ji 
II 
II 
I' 
II 
II 
II 
II 
I' 
'I II 
,I 
ji 
:I 
'I I 
I 
,i 
II 
-----·· lL_ ---- ·~--========JF d 
I' 
'I I. 
I' I! ,, 
I 
.) 
==~~~~===~~~~~~~~~- ~=2=3 
'I 
this thesis, or with the concept of publicity held by 
current writers in the field. Stephenson and Pratznerl4 
view the scope of publicity as including all planned news. 
Unlike accidental and incidental news it 
is produced with the deliberate intent of per-
suading and influencing people to take action--
buy goods or services, support a cause, approve 
past conduct. Since the strongest argument is 
always the truth, the great mass of publicity 
consists of information.l5 
In planning news releases for the media, the dire ctor 
II 
I 
,, 
J, 
jl 
,, 
I' 
.J 
II I, 
I' 
I 
I 
II He 1l 
is convinced that more people will notice a newspaper story 11 
attempts to emphasize the visual aspects of the event. 
if it is accompanied by a pic ture. Be cause of the compe -
tition among the many mass media operating in Boston, care 
is taken to release information to all media at the same 
time. 
THE RADIO COORDINATOR 
The Radio Coordinator views the publicity aspects of 
his wor•k as a natural result of the radio education pro ... 
gram.,l6 If the educational and informational programs 
II 
II 
lj 
I' 
II 
II 
I' 
·I 
pre sen ted by the schools over commercial stations are good, !1 
I 
I 
he believes the programs are good publicity for the schools. 
The opposite may also be true. I 
14. 
15. 
16. 
Howard Stephenson and We sley F. 
Prestige and Profit, (New York: 
1953), pp. 1-6. 
Ibid.,, p .. 2. 
II 
Pra tzner, Publici t:y for 11 
McGraw-Hill Book Co,, 11 
,, 
Comments of Robert C. Schimmel, personal interview, 11 
(Boston: June 5, 1957) . II 
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J! lj !I He views radio as an effective informational medium in 1·1 
!i ,1 p il !I taking the schools to the public, and schedules a publicity 11 
:: ;I i! series with the theme, "Know Your Schools," about every i, 
i' :1 li j 
Ji four years. As radio coordinator, he is awa re of the !; 
:1 II 
,, 11 
lj 'I li commercial nature of his medium and the problem of compe- !i 
lj I, j: II 
,; ti tion with other stations. It I! tl 
.i li i! The stations who give us air time do not 11 
:i want their audiences turning to other stations jt 
/i during our programs. We , therefore, try to :I; 
I. make our programs interesting and entertaining 1 
li as well as educational.l7 II :1 il i~ Because television is a relatively new medium, and no i! 
1l L 
'I li l! school funds have been all ocated to prepare school programs i! 
,. II !I jl i! for presentation over local channels, administrators have il 
q li 
:1 11 ii not formalised their attitudes toward the medium as an li 
l! lj 
!i instrument of school publicity. However, they are quite !i 
'I '' l: II 
!1 pleased when telecasts do devote time to school personnel l! 
.l l! 
ii and acti v i ties .. 18 !! 
'i ,: 
J. ii 
!l ·I !I SIDJlMARY II 
!! !II 1' The school administrators view the .function of the ' I ! ~ ti I 
11 ;, 
•i mass media in the school publicity pr0grs.m as a means of II 
I! !i 
I '' I' !i "keeping the public appraised of their acti vi ties.. They ,1
!I i' !: d ii agree that the public needs to be kept informed concerning !'I 
1: : 
1\ ii !i jl 
li 17. Ibid. 1d II I I! I. p i! !i 18. School Document 11, (Boston: The Boston Public School&·
1
• 
II I 
II 1955), pp* 33, 39, 52. il 
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t he activities, programs, policies, and achievements of 
the schools. They also believe that it is important to 
let the public know that they are doing a good job of 
educating the children of Boston. However, just why 
the publi.c needs to be informed, what they should be told, 
a nd how they should be to~d, are questions that have 
apparently been given little thought. 
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I CHAPTER IV II 
i II 1 UTILIZATION OF THE MASS :MEDIA ·I 
!l li 
I
' The effectiveness of school publ ic relations is ·I 
'I 'I'• determined in part by the media selecte d and the 
11 way they are used. Wi se selection and use of pub- 1! 
1
1 lici ty devices require, in turn, that educators 1l 
il see the relationshi p between educational interpre- d 
n, 11 
I 
tation and the basic objective of t he public I relation s program, which is to maintain a mole- I 
I! some two-way relationship of school and community. j 
I 
This implies also that appropriate tools must be 1 
1
1 
selected to interpret each element within the l., 
1 
entire field of school service. However, one 11 
'!i medium will seldom be enou gh to cover the inter- 11 
, pretive needs relating to a given problem or 1 
j! topic. Several media, aptly chosen and developed I 
11 together, usually will achieve the purp o se better I 
!1 t han any single device .. 1 jj 
ii I' 
11.· !.I 
l
i THE PRESS IJ 
I Moehlrnan2 sees the f unction of the free press in a. jl 
II 'I il delilocratic pattern as provi d ing means for the dissemina tion I. 
,, 'I 
!I of current happening s or news and acting as an e x tra-legal !1 
'II :, I appraisi ng a.gency for social and voluntary instituti onal l'l 
I, i 
II efficiency. Our concern is with the first function des... II 
II c ribed by Moehlman. \'-hat is t h e process by which the pre ss !I 
II disseminates information concerning the schools? II 
I! Before news can be disseminated, it mus t be gathered, 1 i I li and two distinct methods a re employed here. The first ;I !' II 
:I .11 
I 
consists of profes s ional newspaper Peporters who cover 
I ll 
II 'I llj 1. Public Relations for America's Schools, £E.!_ cit., ! I !I I· p. 275. IJ 
1
j 2. Arthur B. Moehlman, Social Interpretation, (New York: j1i 
il D. Appleton-Century Co., 1938}, p. 388. ! 
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II 
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II 
I 
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II I, 
li 
II 
·J 
II 
'I I, li 
jl 
regular School Committee meetings and other newsworthy 
functions . The second method consists of news releases 
prepared by members .of the school staff and delivered to 
the nev,spapers for publiciation. 
The Divisi on of Statistics and Publicity of the 
Boston Public Schools employs both methods outlined here 
and combines them in a third method. News releases in 
memorandum form are sent to the city editors of Boston ' s 
six daily newspapers calling their attention to newsworthy 
events which professional reporters might cover. Along 
with the news memoranda, the division also disseminates 
"photo-memos .. " These serve to inform the newspapers 
that the event or topic specified can, in the opinion of 
I 
I 
II 
II 
'I I, 
I! 
II 
l 
I' 
·I 
II I, 
II 
II 
I 
the schools, be portrayed visually. The visual orientation ! 
I 
of the director of the division is evidenced by the fact I, 
that more than half of the news items released to the press 11 
during the past school year suggested photographic coverage I 
During the entire 1956-1957 school year , however, only 
15 photo-memos and 25 news releases were distributed to 
the daily newspapers by the Divis ion of Statistics and 
Publicity.3 Figures are not available on the number of 
releases sent to weekly newspapers in the Boston area. 
3. From the files of the Division of Statistics and 
Publicity of the Boston Public Schools. 45 Myrtle 
Street, Boston, Massachusetts. 
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i School news for the seventeen weekly papers is I· 
handled by information chairmen appointed in each school 
,I district. The district chairman , generally a teacher, is I 
I! I· 
' I I 
!j asked to send information for the daily papers through tl::e li 
I: Division of Statistics and Publicity, but is given permis- l1 
IJ sion to release news directly to the neighborhood weekly !II 
i'1· in his district. I 
j, i' q An eight-page guide for the 150 district information 
1
1 
,, I 
'I . I chairmen is distributed tot he volunteer reporters by the 11 
1
1
111 
1'1 
publicity director. The guide lists the duties and respon-
i sibilities of the information chairman, and includes tips !j 
ii on news gathering and writing, as well as a complete list I 
,I I 
1J of Boston's neighborhood weekly newspapers. An a cti vi ty I 
I,J 1, 1. report and a general questionnaire are appended for 
l,j 1
1
1 administrative purposes.4 
'i 'I' il The press is the primary medium of communication in 1
1
! 
j: the formalized publicity program of the Boston Public I 
1
'1 II, Schools. A few of the news releases are submitted to 1 
II ,I ,! local radio and. television stations if the director thinks II 
1li i! 
I' 'I I they will be of interest to these media; however, the 1 
ij ·I II press remains, quanti ta ti vely, the predominant medium. II 
p i' 
'ill 1
1
1 
As a school publ icity agency the newspaper 
1
. must be accorded a high rank, because •• • II 
II I' 
II' ,I 
I' j! 
',,II di B Ill! 4. See appen x • 
!, I 
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I· 
practically all people regularly read at least 
one newspaper, and they probably receive more 
information from the newspaper than from any 
other source. 5 
During the 1955-1956 school year, 7,336 column inches 
of news and pictures relating to school activities, accom-
I 
II 
,: 
I' 
,! 
,, 
I 
I 
I 
were printed in Boston •
1
, 
daily newspapers. The coverage at that time represented an 
1
1 
plishments, programs, and policies 
increase of approximately 15 per cent over the average of 
the previous three years.6 
During the 1956-1957 school year, Boston dailies 
li 
'I 1. 
I• 
I 
reportedly printed 8,050 column inches of news and features Jl 
relating to the Boston Public Schools ~7 lj 
/: 
The scope of the public relations program as conceived 11 
by the Division of Statistics and Publicity is limited to I 
the process of obtaining newspaper, radio and television I 
I 
I. 
!I 
publicity with an emphasis on newspaper coverage. 
The percentage of time devoted to these public 
relations (publicity) activities has fluctuated during the 
II li past three years. During 1954-1955, twenty per cent of I' 
I 
I 
I 
I 
I 
IJ 
5. w. G. Reeder, An Introduction to Public School Relatio 
(New York: 'lhe MacMillan Co., 1953), p. 37. 
I 
I I' 
1 6. John P. Sullivan, Annual Re~ort of the Division of !J 
I Statistics and Publicity, ( ostoru ·~ay 23, 1956)-;- jl 
I (unpublished)- 'I 
7. Charles J. Lynch, Annual Re p or, or the Uivision of I 
/j Statistics and Publicity, (Bost--: .1. y 27, 1957)-;- .I 
II [unpublishea). 11 
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n the divisionIs time was .spent in obtaining publicity. The !! 
Jl II 
IJ following year the percentage dropped to fifteen per cent, lj 
,, ;, 
1i returnine; to twenty-per cent during the 1956-1957 school !i 
l
i ,, 
I J! 
I! year.8 11 
! " II II 
'I Other activities of the Division of Statistics and i1 
,, 1! 
li Publicity, and the percentage of t:ime devoted to each during II 
i! lJ II the past year are: administra. ti ve research, 25 per cent; ll 
!, II i! answeri ng questionnaires , 25 per cent; and the information II 
Jl service, 30 per cent. Research is conducted in the areas il 
I' '! 
11 of school enrollment, building facilities, and school lj 
J: ,, 
j! boundary locations. Questionnaires are answered for the !
1 
II il 
Ji federal census, universit i es, and other groups; and the li 
~~ i n f' orma ti on service was organized to pro vide gen e ra 1 , li 
'ij' !,,' s t a t i stical, and public relations information concerning 
I ,, 
I'· d 9 I• the schools for interested agencies and indivi uals.,
II II I II 
il I' I' Another source of school publicity emanates from the · I d 
IIJi.. The ill! news releases of individual School Committee members, 
il 1'1 1
1 
Teachers I Alliance, Home and School Associations, and 1 
1
,
1
: 
1
1
1
! 
citizen's committees interested in the welfare of the 
!I 1 
I 'I 
II of' I, 
11 
__ 
1
! 8. Compiled from the annual reports of the Division 
1
,, 
Statistics and Publicity. May, 1955, 1956, 1957. 
II Unpublished. n1 II i1 II h 
11 9. Charles J. Lynch, loc. ill• 'I 
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public schools, These sources are not considered a part 
of the formal publicity program and the School Committee 
has no control over the information disseminated. 
The Citizens Council for the Boston Public Schools 
petitioned the editors of the city ' s daily newspapers to 
publish a regular column of school news. They offered 
the assistance and cooperation of Council members in 
obtaining material for the column. The request was made 
during May, 1956, and no response t o the request has been 
n oted to date . Representatives of the papers concerned 
claimeCI. that there was not sufficient material in the 
Boston Public Schools to warrant a regul ar column, which 
would be of interest to the readers . lO 
Cooperation between the schools and the press has 
been maintained at a high level. The schools have been 
I• 
I' 
·I I• ,, 
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I' I carefu l not to play favorites and have thereby reduced the ji 
possibility for friction in the highly c ompetitive news 1! 
market that exists in Boston. 
·I! 
The schools ' publicity director makes a practice of I 
contacting the news and photo editors of the daily papers l1 
II 
II 
oc~a.sionally during t h e year to aid in establishing a 
closer and more personal relationship between the press 
I 
10. ~e Citizens Council for the Boston Public Schools did I 
not function during the 1956-1957 school year and is il 
currently inoperative. Mrs. Charles Steeger, personal li 
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li I 
tl 1 ~~~~ Ill a nd the Boston Public Schools. The newspapers also ~re-
1
'1 ' I q 
1
1 
· qu ent1y contact the Division o~ Statistic s and Publicity i' 
'I ,: 
11 in their search for news features. This cooperation jl 
li il 
I• resulted in 15 daily and 20 Sunday features publicizing I' 
11 11 
11 +-.he schools d · th t I ddi ti th B t II 
11 
v urlng e pas year.. n a on , e os on lj
I l1 
II " il papers printed twelve hal~- page and six full-page photo 11 
II ~eature s .l1 II jt I ' 
1
1 i1 
II Professional coverage o~ School Committee meetings is 1! I II li c a rried out on a continuing basis. Representat:l.ves oi' each ll 
I· II ~~ major newspaper are present ~or all meetings. Represe nta - lj 
il tives of the media of radio and television rarely send ~~ 
lj reporters to the meetings, relying on the wire services ll 
1: ~or accurate coverage.l2 li 
I' I' 
11 The personal:!. ties of individual School Committee 
1
! 
IIi 1
1
1 members occasionally overshadow the legislative actions 
II !! i o~ the group and the ne wspaper reporters are quick to II 
'I II 
Ji emphasi ze the 11 hu..man" angle. A case in point was the I! 
,; il ~,, II I comp l a int made during a recent School Committee meeting I I I d j! (by a prominent member) against letting girls make !II 
:1 "cocktail" dresses in sewing classes. He charged that I, 
lj II !! such gowns were "dr'esses to get drunk in," and contributed 11 
II 11 
" 'I 'I I 
I\ 11. Charles J. Lynch, ~· .£.!.!• ['I 
II 12. Based on interviews V't!th representatives of Boston's 11 I eleven c ommercia1 radio and television stations, 11 
,, II I' (Boston: June 18-19, 1957). il 
J ji 
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II 
lj 
I 
II 
!I 
jl 
the moral degradation of the student. The complaint II lj 
was the result of the School Committee member's attendance II 
at an evening school fashion show during . ..tlich the narrator II 
casually described one of the dresses belng modeled as a jl 
"cocktail dress."l3 
I! 
Such discussions make interesting reading in the 
II ,,
press ~~ 
but it is doubtful if publicity of this nature increases 11 
the respect of the general public toward the school 
II 
administration. Incidents of this nature are not a part 
II 
II 
of the planned public.ity program and do not meet the 
objectives of the program. 
Letters to the editor of the Boston Herald were fa:irly II 
e venly divided on the issue. One wTiter extended the 
Committeeman's analogy by asking if sun dresses were 
"dresses to get sunburnt in?"l4 
RADIO 
The value of radio as a communication medium was 
recognized by the School Committee as early as . 1930, but 
II 
II 
:I 
I 
I j! 
t\ ji d 
H I jl as has already been noted, action to utilize the medium 
i! ! 
I, for school publicity and general education was not taken II 
Iii\ II until the present Radio Coordinator was hired fifteen 1 
I, 
II,, ,1, 
1, 13. Connnents of Joseph Lee during meeting of the Boston 1 
11 school Committee, June 3, 1957. News stories eon- 11 
1 
I cerning the incident were published in Boston papers 1 
33 
, j dated June 4, 1957. 1 
'J 14. Letter to the editor, The Boston Herald, June 12, 195711 
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years later. During the past ten years, the Boston 
Public Schools have averaged one-hundred hours of annual 
progra~~~ing over local commercial stations.l5 No sig ... 
nificant increase or decrease has occurred in the amount 
of air time devoted to school programs during this period. 
A possible explanation for this static situation is the 
limitations inherent in a one-man department. A lirni ted 
operating budget makes it necessary for the coordinator 
to do much of his own scripting, directing, and producing. 
Students in the high school radio workshop are required to 
pay the scripts and other materials used in their extra-
curricular dramatic productions. 
The scope of the radi o program is extended by the 
use of volunteer talent. School safety broadcasts were 
i nitia ted before the establishment of the Department of 
Visua.l and Radio Instruction, using t eachers to present 
pertinent safety topics. Teachers are still utilized f or 
the safety program series which completed its eighteenth 
" 'I j, 
I 
h il 
II II 
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I· 
II 
II 
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,I II 
lj consecutive year on the air during June, 1957. The first I 
safety program was broadcast on January 28, 1939.16 I 
15. 
,I 
!I 
I' 
34 
I' 
!I 16. 
I' 
Comments of Robert c. Schimmel, personal interview, 
(Boston: June 3, 1957). 
Bulletin, The Boston Home and School Associa tlon, 
(Boston: October, 1957) , p. 3. 
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1he status of the school safety broadcasts is 
'
1 35 ~:~=dencedr~~~ 
II 
1! by the ,, 
li duri.ng the past school year. 
most extensive schedule in the series ' history i! 
d 
Forty-five half-hour programs !I 
I! 
" II li 
I· were broadcast during class A time by station vY.MEX . Thirty!! 
II 
five of the broadcasts were aired from 8 to 8:30 p. m. on li 
:1 Saturdays , and the remaining ten were aired from 7:30 to 
II , 8 P• m* on Wednes days. 
d 
I! 
li ,, 
Tne bulk of the school programs have been carried by 
radio station VJ!o.IJEX, an independent station with no network 
'I !, ll affiliation. 
!i 
Because of the cooperation received from the 
" 'I management of WMEX, and the allocation of class A time to 
I 
i 
I 
school programs, network affiliBted s.tat ions in the Boston 
I 
I area have not been utilized during the past few years, i! li li with few exceptions. 
II 
II ,, 
,, 
" II 
Radio station WORL, another independent , has been 
broadcastinc; a school program series entitled "Americana" 
II 
11 
Ji 
'I 
I! 
II 
I' d 
'I ,, 
II I, 
I! 
,j 
I, 
il 
ll 
II 
" 
,, 
II 
1,., for the past two years. 
r I! 
r 
The_ Sunday afternoon series presentsJ! 
I· 
stories from American history 
li 
in co operation w1 th the jl 
t' 
n Boston Public Schools.l7 
i 
I 
I 
I A sampling of school program titles shows the range 
·I 
!! of broadcast subjects: 
Ji 
,I 
I! 
I' 
1. Your Health and You -- a dramatized series of 
;.;;;._.....;..._;.... -- -
!I 
!, 
personal and public health problems and their solutions. 
r! 
'I 
II 17. 
,, 
M. s. Fallon, Public Service Program Director, 
Radio Station WORL, personal interview, (Boston: 
June 19~ 1957). 
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I 
2. It ' s ~Matter of Opinion -- A series of teen-age 
forums involving high school students discussing problems 
pertinent to youth. 
3. Alert America ~- A communi ty education series 
I' 
I' 
,I p 
II 
., 
11 designed to combat Connnunist propaganda. 
11 
4. Know Your Schools -- A public relations series ~~~ 
repeated in four-year cycles with different titles. Presen 
1 
I 
ing different aspects of the school system to the community I 
5- Schools on Parade -- Another public relations 'j 
series presenting a different school on each program. I 
I 
Unique features of each institution are described to the 
audience to hei ghten interest. The Jamaica High School 
presented its agricultural program, and the Roxbur7 
Memorial High School (Boys) conducted a radio tour of 
t heir f u l ly e quipped modern printing shop. 
6 . Radio Workshop -- The workshop is conducte d for 
high school students interested in radio production. The 
students present adaptations of well known plays and 
novels. Much of t he scr ipting is done by the Radio 
Coordinator to avoid royalty fees. A background in 
wri ting and a master's degree in theater history are 
valuable assets in this phase of the coordinator's work. 
The workshop is conducted outside of school time and 
,, 
I! 
11 
!I 
I 
! 
I 
i 
I 
I 
'I I. 
li 
li 
II 
lr ,, 
,, 
'I participants receive no school credit. 
11 During the 1956-1957 school year, an estime.ted 5,000 I 
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Estimates pla ce the value of the air-time donated to 
the Boston r ublic Schools by radio station lNivffiX at 
a pproximately $25,000 a year.l8 
Information for radio news broadcasts mentionin g the 
schools is obtai ned primarily from the wire services. A 
small p roportion of school news is taken from the releases 
di striouted by the Division of Statistics and Publicity . 
A sur bey of Boston 1 s nine radio stations substantiate s 
II II this sta tement.l9 Three of the radio news directors 
II 
II 
II 
r 
il 
querie d, reporte d they have never received a news release 
from the Boston f ublic Schools--others reported they had 
!, 
j! r e c e ived a few. 
II 
!j 
II 
II 
!I 
II 
I' 
,I 
.I 
II 
II 
II 
J! 
,I 
,I 
Ji 
,I 
'I I, 
" 
Publ i c service program directors of the stations 
r e port the concentration of educati onal and cultural 
insti tutlons in Boston provides an abundant source of 
public service announcements and program material. This 
concentration has plac ed the public service directors in 
a "soug_.ht after" po ~ i tion and has not given them much 
cause to seek additional material.20 The Massachusetts 
State Department of Education supplies a variety of 
II 
'I 18. Robert C. Schimmel, loc. cit .. 
I I 19. 
I 
., j, 
II 
Based on i nterviews with representatives of radio 
stations WORL, 1-i;.tiDH, 1i~'EEI, Vi/NAG, ~'BMS, '!v130S, 1NMEX, 
WCOP, AND WBZ, (Boston: June 18-19, 1957 . ). 
ill 20. Ibid. ! 
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ji =·~~~ 
of school programs for local stations .21 National educa ti onal jl 
I 
societies and citizens groups al"e continually sending 
inreormation to the stations in an attempt to encourage 
community participation in school affairs. 
,, 
This abundance 1! 
of material supplied by other ces cannot be strictly 
interpreted as competition to the Boston Public Schools . 
II 
jl 
·I II 
I
l Materials promoting the public schools in general should 
prove of value to the local school system a s well. 11 
An example of programming general education news by I 
local stations was an announcement by l'illZ in November, 1956, lj 
that they were beginning to carry a network program devoted 1 
I 
exclusively to education news. Broadcast on Sunday after- ,~, 
noons at 12:05 o'clock, "the ten-minute look behind the 
education news of the week~ " was described by the station 
as a ulogiC<ll follow through of their coverage of the 
White House Conference on Education. "22 
! 
I 
I 
I 
li 
II 
'I The publicity value of radio to the Boston schools, in I, 
,, 
the opinion of the writer, stems mainly from the medium t s 
use~1lness in maintaining general public a~~reness of the 
existence of the schools as an educational force in the 
community. Programs presented through the medium of r a dio 
make it possible for the schools to speak directly to the 
'I 
I 
I 
I 
I 
I 
'I I, 
II 
!I 
il 21. 
'I 
Comments of Kelsey Sweatt, personal interview, 
(Boston: July 10, 1957). 
II 
r ,I 
'I ,. 1, 22. 
=+ 
I 
I 
,, 
I' 
.I 
Bulletin, The Boston Home and School Association, 
(Boston! November, 1957), p. 10. 
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' " i, public without having their messages sifted through the ~~: 
,, I 
!1
1 
perceptive processes of the newspaper reporter, copyreader, !l 
! '! II and editor. It also makes information concerning the !1 
li schools available to persons who are unable read. While II 
lj ,, 
~~~~ the literacy rate in the United States makes this aspect il 
l
'i almost insi gnificant, it still remains an attribute of !1 
I II 
11 radio as a communication medium.. 11 
" I jl I 
" I ij TELEVISION ,I li 11 
,: 'I 'jl The role played by television in the publicity I
I 'I ;1 program of the Boston Public Schools is relatively minor. 1 
II ,i 
,, In addition to general news comments concerning the schools : 
I• I i 11 II II I' less than five telecasts O.evoted any extensive coverage !I 
I! !i I t o public school activities during the past year. 1 I I 
1
,
1
1• A f th f B t ' two co,.,.,..,.,_ ercial 1, survey o ~ e programs o os on s . ~, 1 I' II 
11 television stations from September , 1956, through June, !I 
',1, !', 1957, indicates the following items concerning the 1 I I 
!
1
1 Boston Public Schools :23 !i 
I I' I. I 
!! 1. February 2, 1957. Dr. Frank Alciere, Head of Jl il !i 
Jj the Science Department, Roxbury Memorial High School ~~~ 
11
1 (Girls), was honored as "Teacher of the Week" by WBZ-TV. I 
! 'I 
jlj The program, sponsored by the Massachusetts State Departmcrztll 
i li 
II of Education , featured one other Boston Public School iJ . I, 
n 'I 
1
: teacher during the year. I i 11 
'II ll 
1
1 23. Compiled from the notes and records of Charles J. ji 
!j Lynch and Robert C. Schimmel. Additional information d 
!1 obtained from interviews with station represent atives. !! 
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2. November 8, 1956. Business-Education Day. A 
group of Boston teachers touring the Esso Corporation were 
televised by vVNA C-TV. This was the result of the efforts 
of the Public Relations Department of the Esso Corporation 
and was not iniated by the schools. 
3. September 13, 1956. Ground-breaking ceremonies 
for an addition to the Boston Trade High School providing 
for a cafeteria and gymnasium. Filmed for later presen-
tat ion on a newscast by W}JAC-TV. 
4. Date unknown .. WBZ-TV publicized the citizenship 
training classes conducted by the Boston Public Schools. 
!, 
'I ,, 
ij 
i 
II 
II 
II 
,, 
I 
I, 
II 
I 
t 
General coverage of school activities on regular news l 
broadcasts was handled by the television stations in much ~~ 
News II 
!I I 
I 
the same manner as it was handled by radio stations. 
directors of both television stations report they received 
most all of their spot news from the wire services.24 
~~AC-TV provided its coverage of the eround-breaking as a 
follow-through to a news-photo memo released by the Div- I I 
li 
ision of Statistics and Publicity. li 
Due to the sparsity of television programming concern- !! 
ing the schools during the 1956-1957 school years; an 
examination was made of the subject matter of earlier 
'I 
II 
'I I, ,, 
,j 
Comments of Jack Malloy, ~nZ-TV Program Director; and II 
F. Whitmarsh, Wl~AC-TV News Director; personal inter- II! 
views, (Boston: June 19, 1957). ,, 
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t eleca s ts involving the Boston Public Schools.25 
1 . During the 1954-1955 school year, officers of the 
Home and School Association participated in a televised 
panel discussion of child behavior. The program was 
carr ied by WBZ-TV. 
2. During American Education Week , 1955, boys from 
East Boston High School appeared in a live telecast on 
WBZ-TV. The youthful culinary experts presented a class~ 
J! 
11 
lj 
,, 
II 
j! 
I! 
" ll 
I• 
!I I, 
li 
., 
ll 
'I II 
··I ', room lesson in preparing and serving a beef stew, the 
,, l 
~,, ,, 
1 recipe for Which was sent to them by President E:i.senhower. ,I 
il !I 
II, 
1
1 
" The picture presented here of the small amount of' j
1 II 
1
1
1 i11 I publ icity given to the Boston Public Schools does not 
" I ~~ 
'I 
Ji accurately portray the total educational publ :tci ty content Jl 
1
'1 of the stations. This study is concerned only with the II 
,, ,, 
1·,· 1 b t th · f t it t II Boston Pubic Schools, u _e Clty o Boson const u es  
II i, 
1: only a portion of the audience of the television stations 11 j! q 
11 c onside red. The two channels mentioned also have respon- ll 
!i sibili ties for publicizing the myriad activities of other I 
J! e ducational and cultural institutions in the Boston area. 1·1 
Iii i! More than 52 hours of television pro gr a nnning were donated 11 d !I II to productions sponsored by the Massachusetts State I 
i! p 
·I I ,, 
j! 25. School Document 11, (Boston: The Boston Public Schools, '! 
·I l1 !I 1955), pp. 33, 52. II 
j\ ,, 
n I' i11 I 
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I . I! 
l, 26 I! 
11 Department of Education. It should be noted that radio :1 
I! 'I 1i and television, unlike the newspapers, devote only a . : 
ll II 
11 portion of their programming to news and public service il 
jl 'I il acti vi ties. The amount of time available for school ji 
II ,! 
II radio and television broadcasts, therefore, is not exten- !I 
I! II l! sive. 1. 
'I •' !, II 
I WGBH-TV, the Boston area educational television • ! !I 
1
!11' 'il station, has emphasized the educational programs of the lj ,, 
1, colle ge-level institutions vvho cooperate in the adminis- jl 
11 ,I 
jl tra tion of the station. No programs have been produced 11 
!!: I by the Boston Public Schools for presentation over the 
li 
1
1
1 channel, and the schools have not contributed to the sup- I: 
I " ,j port of the station.27 i! 
li li I ·I ,: ,, 
1j SUMMARY ii 
'j I' 
Ji The existing publicity_ program of the Boston Public il 
d !1 
II Schools emphasi zes the role of the press. The Director of '' 
" !I ,I I !i t h e Divis ion of Statistics and Publicity devotes 20 per i' 
11 cent of his time to publicity activities. Most of that ~~~ 
Jl time i s spent obtaining newspaper covera ge of school event s ': 
" ,, !I I' 
II 1
1 
I· ,I 
,I II li 26. Comments of Kelsey Sweatt, loc. cit. ,1 
'I II I! 27 Comments of Charles Lynch and Robert c. Schimmel , 'I 
11 loc. cit.. !1 
li II I I' il i 
I! I' II . I. Jj j, . 
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The Radio Coordinator emphasizes the general education I 
I 
al aspects of his medium in the ap~roximately 100 air-hours II 
of school programs broadcast annually. School publicity 
1
1 
is a byproduct of the programs involving the Boston Public 
Schools which are designed to educate the audience or the 
students participating in the broadcasts . A few broad-
casts are classifiable as straight publicity . The bulk 
of the s chool programs are aire d by station 1flMEX. 
Tele vision is neglected as a medium of cow~unication 
for the school publicity program. Only one newscast 
publicized the Boston Public Schools during the 1 856- 1957 
school year as a r esult of the activities of the Division 
of Statistics and Publicity. Other television publici ty 
was the result of the efforts of the stations themselves, 
or other educational groups. 
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THE CO N1'ENT OF THE Wu\SS MEDIA AND THE 
INTERESTS OF SCHOOL-CO~IT~JNITY GROUP .LEADERS 
This porti on of the s tudy was patterned after a survey 
conducted by Be lmont M. Farley in thirteen United State s 
coro~nities dur~ng 1930.1 
Farley sent a random interest f inder to 5,076 school-
com~unity group l eaders in 13 cities and compared the 
r esults of his opinion research !,vith a content analysis 
of the newspapers published i n each city. In every city 
but one he f ound a negative correlation between the stated 
interests of school-community group leaders and the amount 
of space devoted t o the topics of school n ews listed below: 
1. Extra-curricular activities 
Teachers and School Office rs 
Parent-Teacher Ass ociation 
4 . Pu pil Pro gre ss and Achie vement 
5. Board of Education and Administration 
6. Cours e of Study 
7 . Business Management a nd Finance 
8 . Buildings and Building Programs 
9,. Health and Safety of Pupils 
I 
I 1. B . !f... Farley , "What Newspape r s Publish About Educa t ion ," 
pp . 32- 34. \, ~Nation 's Schools, (April, 1930), Vol. V. , 
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i! 10. Methods of Instruction 'li p I 
Jl :! 
11 11. Discipline and Behavior il 
li !! 
11 I! J1 12. Value of Education ,. 
:: 1'1 I' , 
;1 13. Attendance 11 ii d 
'I iJ !: !I 
!i The results of Farley's study are shown in Table II ii 
q 1: 
!i on the following page. He discovered that the school- !j 
i1 II 
,I " II connnuni ty group leaders wanted to know what was being ta'Ul§l~! 
lj Jl 
l! I! 
11 how it was being taught, and what results were being ,, 
Jl !I 
ij il 
:
1 
achieved. Other areas of high interest to this public p 
I, tJ 
I! il i! were how the schools affected the physical welfare of the II 
I! l1 
!! pupil, and of what value was the educa tion process to the I! li ,,  
11' child. i-. ,, 
H il 
:; Interested as they are in the matters of iJ 
l:.' behavior, qualificati ons of teachers, regularity !! 
I! of attendance, costs and funds; the paramount 1 il 
I! 
'I J, 
" 
,, 
li 
:1 il 
ii 
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:i 
" i' 
1,, question asked of the educator and the schools 
is, "What are your results?"2 !! 
On the basis of his investigation, Farley concludes 
I' ,j 
li 
!i 
'Ih.e more accurately il 
!J 
that education centers in the child. 
school publicity can portray the effects of education on 
the child, the more effective will be its program of 
educational interpretation. 
2. Ibid., p. 34. 
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TABLE II 
RESUI,TS OF THE PILOT STUDY COMPA RING THE INTERESTS OF 
SCHOOL-COMMUNITY GROUP LEADERS WITH THE TOPICS OF SCHOOL NEWS 
PUBLISHED IN THE NEWSPAPERs~<-
SCHOOL NEWS TOPICS 
Pupil Progress and Achievement 
Methods of Instruction 
Health of Pupils (and Safety) 
Course of Study 
Value of Education 
Discipline and Behavior 
Teachers and School Officers 
Attendance 
Buildi ngs and Building Programs 
Busine ss Management and Finance 
Board of Education and Administration 
Parent-Teacher As sociation 
Extra-Curricular Activities 
RANK OF INTEREST OF 
TOPICS TO S~rlOOL­
COMMUNI TY GROUP LEADERS 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
PERCENTAGE OF SPACE 
DEVOTED TO TOPICS 
BY NE V!SPAPERS 
5.6 
2.9 
3.3 
4.8 
1.5 
1.7 
9 .. 2 
1.3 
4.1 
4.8 
5.2 
8.2 
47.1 
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Compiled from a study by B.M~ Farley, "What Newspapers Publ ish 
The_ Nation's .Schools! (April: 1930), Vol. V, pp. 32-34. 
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To determine the interests of Boston school-community I 
group leaders, a checklist was sent to a cross-section of I' II 
1
11 Home arid School Association officers during the month of 
I June, 1957. The Boston Home and School Association is the 
I' 
I 
I' 
I 
I 
I 
equivalent of the parent-teacher association found in most 
public school systems in the United states. The Boston 
association, however, predates the National Congress of 
Parents and Teachers and has never affiliated with the 
national group. 
The officers queried in the survey were selected from 
the 1956-1957 directory of the Boston Home and School 
Association. Beginning with a random number, (4), every 
fifth name was chosen from the list of 1,145 officers 
comprising the leaders of 105 school-community groups. 
This resulted in a sample of 229 persons which was reduced 
to 200 after school administrators and bad addresses were 
removed from the list. 
For comparison, a content analysis of the newspaper 
publicity received by the Boston Public Schools during the 
1956-1957 school year was made using the thirteen topics 
devised by Farley as a basis for classification. 
Comparing the results of the opinion survey with the 
findings of the content analysis substantiated the 
conclusions of the pilot study conducted in 1930. 
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More than two-thirds of the school publicity received by 
the Boston Public Schools was concerned with topics 
ranked least interesting by school-community group leaders . 
Less than one-third of the school news was devoted to 
I 
the six most interesting topics as determined by the opini1 
survey. 
I 
One significant change was made in the design of the 11 
study as employed by Farley. Sports news was omitted from [
11 the newspaper analysis. This was done to give a more 
accurate picture of the space devoted to general news 
concerning the schools. In spite of this change, extra-
curricular activities still received more space than ten 
of the thirteen topics. 
li 
I 
I 
I 
Sufficient records were not available to make a detail~,. 
ed content analysis of the school publicity received over I 
However, the r 
content of known programs is evaluated generally and I 
compared with the stated interests of the school-community I 
group leaders . II 
radio and television during the same period. 
THE ~UESTIONNAIRE 
The que stionnaire used in the study was a checkl ist ,, 
I• I comprised of the thirteen subject headings devised by 
Farley. Change s in terminology were made to adapt the 
topics to locally peculiar terms. The Parent-Teacher i 
I 
Association was changed to read Home and School Association, I 
48 
--==-#=1! === 1, ===PI,======= 
II 
ll 
'I ,, 
!, 
I' 
:I 
ii il il ' 
II II 
1,
1 
Ji 49 
I " ~~---·1~~.~~~=~,~~~~=~~~~~=~--~~=~~~~--==t~~~~ 
!j and the Board of Education was replaced by the School lj 
L I 
II I' 
11 Com.mi ttee- Ji 
II I 
IJ The sampl e of 200 Home and School Association officers 11 
q I! j. I 
'' was randomly split into two halves. Half of the sample was j' il ,j 
il 11 jl sent questionnaire A, and the other half were sent :1 
J! I 
I' I 
1! questionnaire B. Topics were randomly arranged on each of j 
jl ~ 1 
~~ the questionnaires to provide a measure of rank-order bias . 3 ,
1
•• 
,, I 
II 'I I! Somposi tion of the final sample included 68 per cent j, 
i! parents and 32 per cent teache r s. ·Teachers were included i! 
·I ll I: in this study, as they were in the pilot study, because 11 
•' 'I 
!I they are an integral part of the schools' public as well !! 
1
1' 
1
1 !. as being an integral part of the schools. ll 
j/ An informal pretest lft.ras made of the questionnaire to ·II 
Ill ',1 determine workability. Ten adults were asked to complete 
1 I' I il the questionnaire and answers to their questions c oncerning II 
'I 11 !: procedure were incorporated in the written directions. ,1 
ll 'I li Response to the questionnaire was sp arse compared with l 
II ' 
11 the results received by Farley in his natlonv.ri de study. jl d ., 
" ,, 
!1 A possible reason for this lack of response was advanced by !j ll ,, 
/! the leaders of the Massa chusetts Council for Public Schools.~ ! 
11 'I I! Studies by members of their organization have shown I, 
'I I• l1 that the so called nupper cla.sses" have moved out of I! li I! 
,, the City of Boston and into the suburbs l1 
II I! 
!l II 
II t· · t · d ' '· dix C ·· li 3. Copies of the ques 1onna1res are con 1nne 1n l'ippen • !l
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l 
leaving a preponderance of "working-class" residents to 
handle the affairs of the city. The majority of these I 
I residents do not have the interest or sufficient financial 
1 
independence to devote much time to school-community group 
activities. Many of those who do participate, do so 
passively. 
J:he Boston Home and School Association, from which 
the sample was drawn, is considered by some as a tool of 
l1 
I 
I 
I 
the School Committee rather than an independent organizatio1 
of parents and teachers. The Special Manager (executive 
secretary) of the Association is employed by the School 
Committee who pay her salary. Meetings of most of the 105 
I local associations are scheduled on weekday afternoons 1 
vbich precludes the possibility of participation by working ! 
parents. 
One respondent to the opinion survey suggested the 
need for affiliation with the National Congress of Parents 
and Teachel'S (PTA). She charged that parents who "speak 
up" at Home and School Association Meetings "mark their 
children for school punishment . " As was noted in the 
survey constituency, approximately one-third of the officers 
of the Home and School Associations are teachers and school 
administrators. 
Thirt y-eig.l'lt replies vvere received out of the 200 
mailed out, totaling 19 per cent of the original sample. 
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Of those replying, 19, or fifty per cent, were parents; il 
r 
II 
II 
14, or thirty-seven per cent, were teachers; and 5, or li 
thirteen per cent, were both teachers and parents with 
I 
children in the Bo ston Public Schools. !I 
il 
II The reliability of the check list 
I 
I 
is supported by a 11 
between the response sil jl ! 
I 
II 
positive rank order correlation of .93 
of questionnaire A and the responses of questionnaire B. 
The interests of parents compared with the intere sts 
'I ,, 
II of teachers show a positive rank order correlation of .76. 
il 
!I 
II 
II 
'I 
I 
In analyzing the results shown on Table III, it is interest~! 
li 
,I 
I' ,j 
ing to note that parents seem to be more interested in the 
health and safety of the pupils than are teachers,- while 
teachers exhibit a :mu.ch greater lnterest in attendance than 
J! do parents .. 
ll il The teacher, who is also a parent, exhibits markedly 
different interests from t hose of the ordinary teacher or !I 
!I 
Possibly because of the parent-teacher's unique il parent. 
lj position of "being on both sides of the fence," keeps them 
I· 
li 
11 parent. 
lj Methods of instruction and the value of education 
1: 
II 
I.:  
1 
tenth in Farley's survey, was found least interesting by 
,I Boston school-community group leaders. 
from worrying about topics which would concern the ordinary 
both ranked higher in the Boston survey than in t he pilot 
study, whi le bus i ness mana~ement and finance, which ranked 
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TABLE I II 
COMPARISON OF I NTERESTS OF PAREN TS AND TEACHERS 
II 
II 
ll 
!I 
CATEGORIES OF SCHOOL tlliWS RANKED 
ACCO RDI NG TO STATED I NTERES TS OF 
h 
II 
OPINION- SURVEY RESPONDENTS 
(COMBINED) 
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1. 
2 . 
3 . 
41' 
5. 
6., 
7. 
!j 8 .. 
I 9 . 
II 10 . 
'I 11. 
II 12 . 
II 13. 
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Methods of Instruction 
Pupil Progress and Achievement 
Value of Education 
Discipline and Behavior 
Cour se of Study 
Health and Safety of Pupils 
Home and School Association 
Attendance 
School Committee and Administration 
Teachers and School Office rs 
Buildings and Building Programs 
Extra-Curri cular Activi ti es 
Business Mana gement and Finance 
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ORDER OF 
I NTEREST 
OF PARENTS 
WITH CHILDREN 
I N SCHOOLS 
1 
5 
3 
6 
7 
2 
4 
11 
9 
10 
8 
12 
13 
ORDER OF 
I NTERES T 
OF 
TEA CHERS 
1 
2 
4 
5 
3 
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ORDER OF 
INTEREST 
OF TEACHERS 
WITH G'HILDREN 
IN SCHOOLS 
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2 
3 
1 
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NEWSPAPER CONTENT ANALYSIS 
The final editions of five5 Boston daily newspapers 
were analyzed for a ten month period beginning in September, ! 
1956, and concluding in JuneJ 1957. A total of 3,731 I 
column inches of general news and pictures concerni~g the 
Boston Public Schools was tallied and classified under the 1: 
The percentage of space!' thirteen categories listed earlier. 
I 
devoted to the various topics wa~ calculated for each paper I 
and the mean percentage derived. 
Correlati ons between the various newspapers were 
positive but not as high as the correlations of .80 and 
.90 reported by Farley. A positive rank order co rrelation 
of .45 existed between the Boston Globe and the Herald-
Traveler; betwe en the Herald- Traveler and the Boston 
Record- American-Adve r tiser, the rank order correlation 
was only a positive .41 . A positive correlation of .58 
·I 
!I 
II 
I 
I 
I 
,, 
II 
II 
I 
was noted between the Rec ord-American-Advertiser and the I 
Globe. 11 
The amount of school publicity printed in the Boston I 
Post6 and the Christian Science Monitor was not sufficient 
I 
to provide a means for comparison with the other papers. ., 
Different papers published by the same corporation are 
treated as one newspaper for purposes of this study. 
The Boston Post ceased publi cation during October, 
I I 
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The daily newspapers emphasized teachers and school 11 
officers devoting more than 18 per cent of the total 
Boston Publ:Lc -~chool publicity to this topic during the 
j past school year. A possible reason for this emphasis 
I 
i 
I might be the prolonged fight on the part of teachers for 
r 
I
I a "single-salary schedule," 
the School Committee in opposing the plan. 
and the unbending position of 
The resul ts of 
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li 
the content analysis compared with the state d interests of 
the school-community group leaders are containe d in Ta bles 
IV and V on the followi ng pages. 
RADIO Al\'!D TELEVISION CONTENT 
Radio and teleYision are transitory in nature when 
compared withthe press, and the r eby much more difficult 
to analyze. 'I'he school publicity content of radio and 
television is much less extensive than the similar content 
of Boston newspapers. As has already been noted, the 
total amount of time devoted to public service programming 
i s limited. These l at ter media are primarily media of 
II 
II 
" 
I 
en tertairunen t, with t. he functions of 
I 
informing and educating ! 
the Federal Cormnuni- ~~ the public allocated as much time as 
cations Commission requires. II 
Specific programs concerning the Boston Public Schools 
can be analyzed, however, on the basis of their informa ti ona1fj 
II ,, 
,, 
i 1 I. II 
I' i! 
content. 
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CO MPARISON OF THE I NTERESTS OF SCHOOL- COMMUNI TY GROUP LEADERS 
II 
!I 
WITH 'lHE TOPICS OF' SCHOOL NEWS PUBLISHED I N TRE BOSTON NEWSPAPERS 
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SCHOOL NE;m TOPICS 
1, II Methods of Instruc tion 
!j Pupil Progress and Achievement 
i1 Value of Education 
11 Discipline and Behavior 
I. 
IJ Course of! study 
II Health and Safety of Pupils 
IJ Home and s~hool Association 
IJ Attendance 
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S ch ool Committee and A~ministration 
Teachers and School Officers 
Buildings and Building Programs 
Extra-Curricular Activities 
Business Ma nagement and Finance 
RANK Oit, INTEREST OF 
THE TOPICS ~ro SCHOOL-
COMMUNITY GROUP LEADERS 
1 
2 
3 
4 
5 
6 
7 
8 
9 
19 
11 
12 
13 
MEAN PERCENTAGE OF SPACE 
DEVOTED TO THE TOPI CS BY 
BOS'l'ON DAILY NEWSPAPERS 
3 y5 
9.3 
7.2 
4.4 
3.6 
3.5 
. 3 
6.8 
6.0 
18.8 
8.3 
9.8* 
18,5 
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COMPARISON OF THE INTERESTS OF S CHOOL- COMHUNI TY GROUP LEADE'RS 
I 
I 
I 
II Vvi TH THE TOPICS OF SCHOOL NEWS PDBLISHED IN THE BOSTON V'IEEKLY NEWSPAPERS 
I• 
I' II 
I' il 
II SCHOOL NEWS TOPICS 
il 
II Methods of Instruction 
11 Pupil Progress and Achievement 
11 Value of Education 
I . II Discipline and Behavior 
II Cours e of study 
lj Health and Safe ty of Pupils 
l1 Home and School Association 
II Attendance 
II 
II 
" 
School Conmdttee and Administration 
RANK OF I NTEREST 0:8, 
THE TOPICS TO SCHOOL-
COMMUNITY GROUP LEADERS 
1 
2 
3 
4 
5 
6 
7 
8 
9 
NJEAN PERCENTAGE OF SPACE 
DEVOTED '1'0 THE TOPICS BY I, 
BOSTON WEEKLY NEWSPAPERS jl 
,, 
4.6 
14 . 2 
~~ 
?f. 
5.0 
·~ 
9 .. 9 
ito 
I' 
.I 
II 
II 
IJ II 
ij 
I, 
'I ,, 
I' 
jl Teachers and School Officers 10 
11 Buildings and Bu ilding Programs 11 19.7 1 I I 
10.8 
8.8 
! Extra- Curricu lar A c t:i.. vi ties 12 27.0 !i 
I 11 ! Business Management and Finance. 13 -lt-
1
1 
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I "school news topics receiving no coverage -~ n s amplin g of weekly papers. . I! 
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Of the radio programs presented by the schools during 
I 
the 1956-1957 school year, more than 20 per cent were 
I 
J devoted to safety. Health and safety of pupils ranks 
,I 
II 
II 
II 
'I 
,I 
II 
li 
II 
sixth in the interests of school-community group leaders. 
Dramatic programs produced by the schools during the 
year are not cla s sifiable under the system employed in the 
opinion survey, although they are a means of keeping the 
public aware of the schools. 
Radio programs produced for the purpose of improving 
school-community relations exhibit a higher degree of 
correlation with the interests of school-cownunity group 
leaders than is evidenced by the school publicity published 
ll I! in the newspapers. The "Know Your School n series 
I 
I, 
I 
II 
emphasized methods of instruction, courses of study, 
pupil progress, and the value of education.?, Thes:e 
four topics were ranked among the five most interesting 
are a s of school news by both parents and teachers. 
The number of television programs concerning the 
schools during the 1956-1957 school year was not sufficient 
to show any trends. Two of the four programs featured 
teachers, one would be classified under building programs, 
and the fourth a combination of courses of study, pupil 
progress and achievement, and methods of instruction. 
II 
1
1
1 7. Comments of Robert c. Schimmel, loc .. cit. The " Know I Your Schools" series vvas not produced during the 1956-
~- 1957 school year. 
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SCHOOL PUBLICITY RELEASES 
Examination of the news releases disseminated to 
Boston ne wspapers, radio and television stations, shows 
that the schools have neglected three of the topics which 
interest school-community group leaders most. 
Areas which received no emphasis by the Division of 
Statistics and Publicity during the past school year are 
the value of education, discipline and behavior, and 
attendance. In addition, no news releases were compiled 
by the schools relating to business manae;ement and finance; 
however, the newspapers consider this area important enough 
to solicit their own information. For this reason the 
publicity director has not seen a need for publicizing the 
busines s side of the school system.8 
The newspapers in reporting school news seem to 
emphasize the second function of the press as outlined by 
Moehlman. 9 That is, acting a .s an extra-legal appraising 
agency for social and voluntary institutional efficiency. 
During the past school year 18.5 per cent of news stories 
concerning the Boston Public Schools covered some phase of 
business management and finance. Teachers and school 
officers received 18.8 per cent of the newspaper space 
8. Comments of Charles Lynch, 1££· cit. 
9. Arthur B. Moehlman, op. ~., p. 388. 
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I! TABIE VI II 
II ·' !I COMPARISON OF THE INTERES TS OF SCHOOL-COMMUNITY GROUP LEADERS II 
'1: WITH THE TOPIC S OF SCHOOL NEWS BROUGHT TO THE ATTENTION OF THE PRESS I 
II BY THE BOSTON PUBLIC SCHOOLS-!!- II 
II II II I· 
11 RANK OF I NTEREST NUMBER OF NUMBE R. OF jl il SCHOOL 1-IEWS TOPIcs OF THE TOPIcs TO NEWS RELEA SES PHOT0-1\'IEMOS I' 
Ill SCHOOL- COTviT~JUNI TY SENT TO BOSTON SENT TO THE I 
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GROUP LEADERS PAPERS NE11SPAPERS il 
I 'I I I 
I 11 
I I I Methods of Instruction 1 - 2 1! 
j Pupil Progress and Achievement 2 4 ;s !'! 
i Value of Educati on 3 - - I 
!1 Discipline and Behavior 4 - - J 
jl Course of' Study 5 3 1 !j il He alth an d Safety of Pupils 6 3 1 l1 
1 Home and School Association 7 3 2 !j 
lj Attendance 8 - - I 
11 School Committee and Administration 9 1 1 l1 li Teachers and School Officers 10 3 1 li i! Building s a nd Building Programs 11 3 1 II 
ij Extra-Curricular Activities 12 6 3 lj 
II Business Mana gement and Finance 13 - ~ 11 
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II ~~ 
If allocated to the schools and 6 per cent was de voted to the II 
II ,, 
11 School Committee and administration.. lj 
II Table VI compares the number of news releases and 111 ! I li photo memos (classified by subject matter) prepared by j 
~~I the Division of Statistic s and Publicity during the 1~56- Jl 
, 1957 school year, with the interes ts of t he school-communi ty jl 
I II ~~ group leaders . If 
I! SUMMARY I! 
I II ! An opinion survey was conduc ted among the officers 
1
1 
I iJ 
l,i, of the Boston Home and School Association to determine the ~~~~ 
II interests of school-connnuni ty group leaders in regards to 
1 
1
1 
school news. ~~ 
Ill The results of the survey were compared with the I I 11 
'II I'! 
publicity received in the mass media by the Boston Public 
I Schools during the 1956-1957 school year. A negative I 
I, 
II 
l i 
'I 
,, 
I 
correlation was found between the subject matter of 
newspaper publicity concernin g the schools and the stated 
intereAts of school-community group leaders. 
I 
,, 
jl 
II 
A more positive correlation was noted between the i 
,I 
!I 
., 
content of radio and television programs and the interest~ 
1
1 
reported in the opinion survey, however material concermngil 
these media was insufficient for a formal content analysis. l1 II 
I 
I 
I 
I 
The public studied showed a high degree of interest 
in the child as tre center of the educational process ; 
however, the newspapers emphasized the business side of 
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school ne ws devoting more space to this topic than any 
of the other twelve categories studied. 
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CHAPTER VI 
EFF'ECTS OF THE MASS MEDIA IN THE PUBLICITY PROGRAM 
li 
H j! 
il (( 
l! 
=]'F-
'I 
II 
II 
The effects of the mass media are not easily ascertai~ 
and the - effect of_.school news contained in the mass media, Jj 
II 
while more fully defined, is equally difficult to determine ! 
II 
I' ,I 
I! 
A preliminary consideration in an examination of the 
effects of the mass media is: who do they reach? 
The combined Boston daily newspaper circulation totals lj 
,, 
1,314 ,278~1 This figure exceeds the total population of l! 
the City of Boston by 589,576, and illustrates the larger 
!J 
!I II 
Ill public outside the city limits served by the mass media . 
The number of persons reached by school radio programs II 
is not as e e si l y calcul ated. The 1940 federal census 1l 
reported 183,927 households out of 191,431 within the oor ... -- 11 
pora t e limits of Boston had radios. 
II 
The number of' house- lj' 
I, 
holds has increas ed to 215,910, a n d it is assQmed that the 11 
II 
II number· of households 'A<i. th radios has also increased since 
World War II.2 
Current rep orts es t imate that more than 75 per cent 
d 
II 
II 
I 
' I 
of Bos ton's 215,910 households have television sets. Us ing I 
I 
li 
IJ !I 
I! 
'I 
t he conservative estimate of three viewers for each set, 
the possible television audience in the City of Boston 
excedes 322,062.3 
1 .. Editor and Publisher Yearbook, (New York: 1957). II 
2. Sixteenth Census of the United States, 1940. II 
3. Standard Television Rates and Data, (Evanston: April, 19Bi}!! 
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Audience surveys by The Pulse Inc., report ratings 
averaging 2.5 for school programs aired over radio station 
WMEX. Ratings as high as 4.1 were recorded during the 
annual hour-long Christmas Festival broadcast by the same 
station last year.4 Information as to the size of the 
television audience is not available for times when school 
news was being telecast. 
It is clear that the mass mejia reach enormous 
audiences. "But,u counter Lazarsfeld and Merton~ "these 
are merely sup-;1ly and consumption figures, not figures 
II 
!I 
I 
I 
I 
I 
I 
II I, 
II ll 
'I 
registering the effe ct of the mass media. 
II 
II 
1'hey bear only '1
1 
on •mat people do, not upon the social and psychological j 
impact of the media." 
Many psychological factors have a bearing on the 
I II II 
li 
" 
effects of' the mass media. Three functions of the media !I 
as discerned by Lazarsfeld and Merton are applicable here. ··I 
The first is status conferal. By giving community-wide 
r e cognition to school activities and personalities, the 
ma s s media confer a certain degree of status to the events 
and individuals publicized. This function of the mass 
II I 
.I II II 
l1 
I II II media becomes circular. Persons publicized in the media I 
I 
I 4. Comments of Robert C. Schimmel, loc • cit. il 
II I 
lj 5,. Paul Lazarsfeld and Robert Merton, "Mass Communication, 1 
1! Popular Taste and Organized Social Action, 11 in Mass 
1
1 
63 
jj Culture, edited by Bernard Rosenberg and David White, j! 
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11
1 
II I! I gain status. Almost anything peope of status do is news-
Ill' 1,' worthy and therefore they receive more publicity, and il 
I, ':1 II theoretically gain more status. Being ignored by the mass 
1
1 I I. media can have the opposite effect. Evidence of this was ,I 
·i 'I 
1
',! the treatment accorde d the late Senator M C th b th !1 c ar y y e II 
,I 
I 
1
:1 p ress , in refusing to devote front - page space to his 
i 
IJ investigations. I 
i,j I A second ~~nction of the n_ress is seen in the enforce- 11 
II !' li ment of social norms. This function, also attributed to ~~I 
11 radio and television, implies that by publicizing deviations!,! 
II 
IJ from accepted social patterns, the mass media arouse public li 
I· · li ~~ action. The authors not ~:>. that deviations are usually !I 
il tole r a ted privately, but as soon as they are made public, i'l 
!I ., 
li action must be takc,n to bring them into conformity with 1
1
1 
1
1
1 t ,1, accepted pa t e rns. 
1
1
1 
,,'1
1 The th5_rd function o f the mass media is termed the 
•i ,, 
jl narcotizing dysfunction, and is not really a function at II 
'' I li all. Because of the enormous amou:t of information ' 
!I >lhich is presented to the public through the mass media 11 
II each day, the uncommon event takes on the appearance of IJ I !j 
.,, 1'1 a. common occurrence. Lazarsfeld and Merton conclude that 
II 11 
Ji since a human being can absorb only so much information II 
l'·'i • th di t ib t t bl. th 6 II at one t1me, e mass me a con r u e o pu 1c apa -Y• 
li 1'1 II I 
,I .i 
'I " II 6. Ibid.' p. 460-461. II 
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The problem of selective perception also has a bearing \l 
on t-1-le effect of any publicity progrs.m. People will read II 
,, 
and listen to what interests them, and will tend to ignore !j 
,, 
that which disinterests them or conflicts with preconceived il 
'i il opinions. j! 
The most obvious effect of the mass media in the !! 
lj 
. II 
school publlcity program is the dissemination of informati1 
However, in attempting to measure the effects of the II 
information on the public the foregoing social and psycho- lj 
1, 
logical factors must be considered. Another important 
cons idera.ti on is the source of the publics information 
ij 
II 
!I 
I! 
about the schools. The Michigan study reported in Chapter I! 
I' III, revealed that parents receive most of their informatt.on 11 
II I, concerning the schools from their children. While it may 
be possible to study the effects of a specific .item of 
• information, it is almost impossible to determine the 
general effects of the current publicity program of the 
I' ,I
d 
I' 
'I h 
II 
II 
I' 
11
1 
Boston Public Schools .. 
I' 
I, 
I' .I 
II 
II !I I, 
II li !I ii 
II 
!I 
lj 
1954 sought the opinions of the public regarding the schools 'l! 
school needs, and the general problem of juvenile delin<pency;ll 
. '! I, 
I · 
A survey conducted by the school administrators? in 
ol 
II 7 " 
I! 
Summary of Replies to Superintendents Circular 193, 
The School Committee of the City of Bos ton, (Boston: 
il I! 
II 
!I 
I' -----~ 
II II 
November 29, 1954), {mimeographed). 
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jl Answers to the open-ended questionnaire were received fr om 
:I 364 parents (Home and School Association officers). The 
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i 
I 
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II 
'I I. 
I 
I 
I 
I 
II 
li 
il ,, 
I 
I 
I 
majority of the responses stressed the need for improving I 
I 
the physical facilities of the schools, While le ss than I 
ten respondents cited needs for improved mas s . t · I communlca lon.
1 
These parents recommended:8 
1 . Increased publicity. 
2. More printed material regarding programs and 
services, such as: remedial reading, special classes, 
and health examinations. 
3. More general parental enlightenment. 
4. Radio instructi on in reading and arithmetic and 
less radio time for sporting events. 
5. Curtailment of horror comic books. 
6. Increase educational programs on television . 
7 Install te l evisi on in the schools . 
Mail and t elephone response to given informational 
items is frequently used as a measure of audience impact. 
II 
r 
,I 
I 
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II 
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II 
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II 
In this case, response indicates that teachers and students !! 
are affected more by the school publicity l.n the mass media ~~ 
I 
I than are other members of the community. An analysis of 
the ''letters to the editors" of the Boston newspapers during j 
I I the 1956-1957 school year shows almost all of the authors i 
I' I 
·I . 'I !i 8. Ibid. j 
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!J of letters dealing with school topics were either teachers, 'I 
II Ill 1j' students, or school administrators. 9 Approximately half 
I tl 
II 'I ' of the letters expressed appreciation for a specific item 1
II I ~~ of school publicity, or called attention to a particular jl 
q school event, or stressed the importance of a single-salary i,l, 
,,, ',1 
schedule for teachers. The other half were based on the 
: I' 
! theme of "setting-the-record-straight," about an item or 11 
II 
il series of items published in the P_ apers. In the opinion of 11 li Jl 
' ·j 
\I the writer, none of the letters provide a basis for !, 
Jl, 1'1' 
I ~easuring the effect of the school publicity program on the II i! II general public. Jl 
II Repre sentatives of Boston 's radio and television i! 
li stations report practically no audience response to publici1fli 
Jl li 
11 concerning tre Boston Public Schools, with one noticeable !j 
!1' exception. 11 No school" announcements on winter days when 
1
11 
II ! 
il snow forces the closing of schools are almost alv.rays jl 
1
1 I 
lJ followed by a deluge of telephone calls to the stations~lO I 
11
1
, .... ""chool broad- 1
1 
Letters that are received concerning tre ··
II I 
d t 11 f bl Th t t · t th I, II cas s are genera. y avora - e. e s a 1ons repor ese 
1
. 
ii a r e usually from school personnel complementing the station 1 
li !'or bringing a specHic program to the attention o!' the II 
11 public . 11 
P I 
1!1 II 
:. 9. Analysis made by the writer in connection wi th the study 11 
'
1 of Boston newspapers reported in Chapter v. 
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Publicity during the past year as a result of publicity in 
the mass media covered the following subjects:ll 
1. Information concerning swimming classes following 
a newspaper article on water safety . 
II 
II 
I' 
.I 
II 
II 
II 
2.. Inquiries about school building plans from persons II 
cont emplating moving to new areas of the city following i 
I 
II ,, 
coverage of groundbreaking ceremonies by the mass mediaw 
3 . Information _on rohool safety program following a 
safety broadcast over radio station WMEX. 'I 
I' ,I
Thus, the information concerning the schools dissem-
II 
ina ted through the mass media can be said to have some 11 
effect . The degree to which the content of the mass media 1! 
effects the public, and the degree to which t hose effects 
can be predicted, are areas requiring further extensive 
study beyond the purview of this paper. 
Through their editorial pages, the· newspapers have 
been attributed the role of "opini on leaders" in the 
community. Earl James McGrath, former U~ S. Commissioner 
of Education, put it even more strongly when he declared 
II 
i 
I 
I 
I 
'I 
I 
I 
I 
II that 11 this generation has seen the traditional agencies of 1 
I 
I cormnunication-- such as the church, the school, and the 
ll 
I 
I 11. Comments of Charles Lynch, personal interview, 
·. --.-=:=-===-=--=-=-=-..;..-=.;=1 ==-===--== 
II 
(Boston: June 18, 1957). 
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Ill forum--take second place to the powerful mass communication 
II •i li media--the press, the radio, the motion pictures, and li 
,,,,· 1,1 
t e levision."l2 1 
1
1, II 
I! il Editorial comments concerning the schools during the II 
1
!1 .1:
11
i p a st year have been constructive, if not always favorable. 
I! The Boston Herald, while cOndemning the actions of the I! 
'1
1
1 B c . '!I School uildings ommissioner encouraged an 1nvestigation 
!i I· 
jJ into his activities by the s chool Committee.l3 In ii 
jj a n other editorial The Herald said they were in favor of II 
I' II il the schools, but since Boston was so "hard up" (financially)!! 
il the schools, too, had an obligation to cut expenses. 'Ihe lj 
I! p aper then recommended that the schools agree to the Mayor rdj 
1! 1'. ,, proposed cut of $1,.500,000 in the $32,474,907 budget .for 
li 11 li 1957 submitte d by the School Committee.l4 ~~ 
,,,, ',·1 The Boston Record reprimanded the counsel and 
II " I repr esentative of t he Teache r s 1\llian ce for his con duct, jl i, ,i 
!1 but praised the goal s of the organization.l5 11 
i,l I· d 
II II 
!J lj 
',·! ~,, 
1 12. Ea r l James McGrath, in an addre s s at Hiram Col l ege 1·~. ( ) .1 Centennial Celebration, 29 April 1950, Hiram, Ohio • 1 I! d 
II II d 13. Editorial in ':Bhe Boston Herald, October 24, 1956. !II 
I' I, j! 14.. Editorial in The Boston Herald, April 16, 1957. !i 
II I I! 15. Edi toria1 in The Boston Record, December 4, 1956. 1 
il I 
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A study of the content of the editorials of Boston's 11 'I I, 
I' 
:I 
,. 
II 
,! 
" 'I ,, 
I! 
II 
II 
II 
II 
I! 
ij 
!I 
,, 
'I ,, 
I· 
II 
II 
I 
I 
,, 
II 
II 
II 
'I li 
il ,, 
li 
i 
I 
li 
daily newspapers during the 1956-1957 school year, failed II 
to uncover any derogatory editorials directed to the Boston !" 
Public Schools . l6 
The education editor of one newspaperl7 says the 
I 
II 
II publicity program of the Boston Public Schools is inade-
quate. She believes that this is due more to the attitudes I 
,I 
of the total school admini stration, than to the efforts of ,1 
'I those connected with the school publicity program. The 
inadequacies of the publicity program are, in her opinion, 
a reflection of inadequacies of the school system. 
Top administrators of the Boston Public Schools are 
reportedly uneager to have facts get out because they 
might have to face the reality that many school problems 
are not being adequately resolved. 
SUM!\IIARY 
The scope of the publicity program of the Boston 
!, 
i 
I 
I 
,, 
II 
I 
I' 
II 
ij 
Public Schools is insufficient to determine 
ji 
!I 
II 
ij ,, 
any specific 1 
effects upon the general public. We have observed that I 
I 
the current publicity program has two apparent effedts. I 
I 
16. Study made by the writer in connection with the I 
content analysis of Boston newspapers reported in i 
1 Chapter v. II 
" i1 II 
II 17. Comments of Mary Handey, Educational Editor, The II Christian Science Monitor, personal intervi .TJ-;-
II 03oston: July 10, 1957). 
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li 
1 .. Publicity in the mass media makes information 
concerning the programs, policies, . activities, and 
II 
jl 
!I 
I' I 
li I 
11 accomplishments of the s chools available to the general I 
II I 
!I publi0 and thereby increases the scope of spedific II 
I! 11 
II activities and programs. 11 
I! 2 . The mass media confer status upon the individuals !I 
11 'I 
1
'':' d bl" . d !! 
1
,
1 
an programs pu. 1c1.ze • I! 
,: 
II il 
'I II 
1
1 The scope of the public ity program is also ina.dequa te :1 
,j I! !i to meet the objectives for the program outl:tned earlier. 11 
,I I I Sufficient material was not disseminated to keep the 1 ,, :, 
li public supplied with truthful facts concerning the II 
:,1, I', program and activities of the schools. 
I' I ·I Editorials in the public press, and reader and I 
il II I· audience response, all indicate that school publicity II 
!i ·i 
!1 in tee mass media has some effect. This effect can be !, 
Ill Iii· 
, measured on specific items of information. However, the 
II 11 
:il 
f .co h ..;Ji • 1 i t t f !'! ef ect O.L t e mass meu a, 1.n genera , as ns rumen s o I! 
1
'·,' !,, school publicity, remains an unanswered question. 
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II CHAPTER VII II 
II CONCLUSIONS AND FECOMMENDATIONS \i 
I The role of the mass media in the publicity program 11 
Ji of b e Boston Public Schools can be sunnnarized in three II 
li areas . First, the media are used as a means of informing II 
' ~, II, the public of the policies, activities, programs and 1
1
1 accomplishments of the schools. Secondly, they are '11 
I I I 'I I utilized to interpret the information concerning the II 
i'l ! I s chools to assist the public in understanding the I 
jll I I programs and policie s of the school administrat ors. I 
11 And, finally, by giving community- wide recognition to t h e 11 
11 schools, the media c onfer a certain de gree of status 11 
I 'I 
• to the individuals and activities publicized ., I 
! li j The school administrator's agree that the public n e eds I! 
I 11 il t o b e kept informed a bout what i s going on in the schools. II 
11 However, just why the public needs to be informed, what I 
II I II tl:1 19y should be told about the scho ols, and h ow they should II 
•1 be told, are questi ons that have been given little thou ght 1'! 
. I I by the Boston Public Schools. jl 
I One School Committeeman feels that since the public lj 
1tl
1 
1·1 schools are established by the people, and are financed by 1 
'II II 1 the people • • • "we in the school department have a ·1 
II !I 
11 responsibility to render to them an accountin g of our i! 
I 1 
,,,. 
ste wardship . 11 
1
1 I! 
11 1. Louis F. Musco, 2£• cit., p . 245. · 'i ~=,==r~~===~~~=~~~=======~~==~="~====i=~~ 
I !i j 'I 
l II 
1
1 II 
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I il I Both the School Comrni ttee and the administrative staf'f I 
II ,,'1 
1 agree that i-t is imr; ortant to let the public knovr that ,I 
II II II they are doing a good job of educating t he chil dren of II 
~~ Bo ston. 1! 
! Another School Committee member2 believes that pub- II 
11 II I lici ty in the mass media is helpful in gaining public 11 
,, support for school policie s. Jl 
11 The administrators have not formalized their opinions II 
I .I 
I I I or their publicity program beyond the level of 11 k eeping the 1 
1
1 I II public su:!,)plied with truthful facts concerning the schools .. " 
1 11 In the selection of medl.a for the publicity program, ,
1 I The Boston Public School administrators rarely think !1 
l,j beyond the level of the n~wspaper article. Radio and ~~~~· 
television are generally neglected as a means of r eachi ng 
I the community. I, 
11 The content of school publicity is another are a which II 
'i II 
11
.
1 
has not been given any detailed consideration by the i'l
administr8.tion . i~o definite policy has been established 
'I 
,, by the School Committee for administering the informational 
,, 
II program of the school system. The Superintendent has 
11 dele ge.ted r e sponsibility for the publicity program to the 
II Director of the Division of Statistics and Publicity, who 
I determi n es the content of news r e leases. The director of 
I !I il 2. Corrnnents of Joseph Lee, 1:.£.£· cit. II 
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the division, ho1."rever , devotes only 20 p e r cent of his time 
to publicity activities, and during the 1956-1957 school 
year dissemi na t e d only 25 news releases and 15 photo-memos 
I 
I' 
I 
to Boston newspapers . I I 
I! 
and television stations. 
A few of the releases were also sent to local radio 
'Ihe content of these releases II I 
I, 
11 was 
., 
determined by available news which was called to the 
I 
I 
II 
,, 
I 
I 
II 
,, 
'I 
II I, 
lj 
I 
I 
,, 
li 
attention of the director, and by his opinion of what would 
interest ne news editors. A breakdown of the subject 
content of the news releases is contained in Table vr. 3 
UTILIZA'I'I ON OF Tf1E MEDIA 
The existing publicity program of the Boston Public 
Schools empha sizes the role of the press. Of the three 
me dia studied; the press stands out as the primary 1r..edium 
of comltlunication between the schools and the com.munity. 
This emphasis on the press is not peculiar to the Boston 
lj 
I· 
I 
I 
Public Schools. A survey of 234 school administrators · 
I I, throughout the United States showed that 229 of them 
I 'I included news releases to the public press in their I 
I ! 
1 
programs of educational interpretat i on.. Only 136 or' the 'I 
l.'l' group reported they conducted school radio programs. 1,
1 
The survey, made by Delmas F. Miller at the University of 
!I II 
I !I 
J 3. See page 59. il 
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11 Pittsburgh in 1943, 4 did not include television as an .1 
I iJ instrument of school publicity; however, 1he stL-"!.dy did jl 
!i 1i 
11 obtain the opinions of the admini8tra tors as to the II 
' effectivene s s of the mass media in interp!'eting the e duca- 11 
lil.l tional program of the schools to the public. of ~~~~ 
The school administrators ranked the effe ctivene ss 
1. the pres s and radio as they existed in the publicity I 
II I 
I progr ams of their own school systems with the following lj 
l1 results : 5 II 
II EFFECTIVENESS RANK..ED BY II II :MEDIUM NUMBER OF ADMI NISTRATORS 
,, ,II 
Il
l EXCELLENT GOOD FAIR OF NO VALUE 
!I 
II News releases for l 
!j t he public press - 140 79 10 0 I 
1
11
1 
Condu ctin g school ,, 
radio programs -- 51 63 19 3 
II 1'1 li r Factors controlling use of ea ch of the mass media are " 
1! many, but t h e most apparent reason f or emphasizing one II 
I! l!ll I! medium over another is availabi l ity, rather than a consia-
'il ilii era t ion of which medium ,Nould be the most effective for 
II 'I II t h e pre sentation of a specific informational top ic. 1! 
!I 
!I Th e newspapers devote most of their space to news, l1 
!! ,. 
I' while r a dio and tele vision are primari ly entertainment 1j 
II I 
11 media. Thus, the press , by its very nature, has more space 11 
'I II I~ 4. Delmas F. Miller, "An Appraisal Technique for Programs 1,1 
II of Public School Relations" (unpubl ished Doctoral dis- , ! sertation, The University of Pittsburgh, Pi ttsburgh,l943). jl' 
II 5. Ibid., p. 247. 1 
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i 
11 to devote to school publicity than do the other media., 
II 
II 
I 
I 
I 
! 
I 
J 
I 
I 
Newspaper reporters attend School Committee meetings and 
il 
I 
other functions to obtain s chool news, while most of the 
r a dio and television stat i ons rely on the wire services for 
even local school news. This organizational structure I 
tends to make the press more available than the other media. ll 
I 
I 
" 
Additional factors affecting the utilization of the mass 
media are the cost of conducting radio and tele vision 
programs, and the relative newness of the latter media. 
The press was firmly established as an "extra-le gal I 
,I 
I 
appraising agency for social and voluntary institutional 
ef f iciency"6 . in Boston more than 200 years before the 
II 
I 
invention of radi o; however, the educational value of 
radio has been recognized by the Boston Public Schools. 
A full-time Radio Coordinator supervises the J 
I 
production of an estimated 100 air- hours of school broad- I 
i 
II 
casts during each school year. During the 1956-1957 ~chool 11 
school year, approximately 5,000 youngsters participa~ed lj ,, 
in school radio programs. 1ne subject matter of the 1 
programs emphasizes general education rather than the I 
publicizing of of school policies, programs, and activities. j 
Half of' the broadcasts during the past school year were I 
concerned with safety. Other programs o~amatized great 
novels, discus s ed the early history of the United States, 
I 
I 
II 
76 
6. Arthur B. Moehlman, ~· cit., p. 388. II 
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I 
II 
'I II ,, 
II 
'· 
1 
I and described the vocational training programs offered by 
the various high schools. 
Television h as not been utilized by the Boston Public 
I 
I Schools in their publicity progTam during the past school 
I 
I 
year ; however, the Boston schools have been involved in 
programs initiated by other a gencies. One e xception, is 
the coverage of a groundbreaking ceremony by WNAC-TV as a I ~~~~~~ · follow-up to a memorandum disseminated by the Division of 
Statistics and Publicity . Two teachers in the Boston 
I 
I Public Schools were honored on •NBZ-TV' s "Teacher of the 
I Week" pro gram sponsored by the Massachuset ts State Depart- II 
1
.1 
I ment of Education. This, and other publicity rece ive d by I I II II the Boston schools over local television stations, was not J! 
II the result of the organized publicity program of the Jl 
I
I school system. I! 
11 
I I 
I THE CONTENT OF THE MEDIA AND THE INTEB.ESTS I 
I I 
'I OF SCHOOL-COMMUNITY GROUP LEADERS I 
11 An opinion su.rvey was conducted among a cross -section I !, I 
II of Home and School Association Off icers for the City of II 
·I Bos ton . Respondents were asked to rank thirteen categories 11 
! of school news in the order of their interest in the topics. ! 
I, Out of 200 questionnaires mailed out, 38 were returned. I 
Ill I The results, listed in Ta bles III, IV and V, we re compared 11 I II I with the results of a content analysis of Boston news- il 
I II 
jl papers using the same thirteen categories. l1 
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1 
I 
I The school-community group l eaders showed a high 
degree of interest in topics r e lating to 
I the child: what is he being taught, how 
' 
the education of' 11 
is he being taught, IJ 
,, 
I 
I 
I 
'I 
II 
I 
I 
li I 
and of what value is his education? I, ,, 
ol 
The newspapers, conversely, de voted more than two-thirdsji 
of their school publicity t o topics ranked least interest- 11 
ing by parents and teachers. Business management, .finance, 
'I 
teachers and school officers received the most publicity I 
! 
II 
in the Boston daily newspaper ~ during the 1956-1957 school 
year. 
An analysis of the content of radio and television II 
il programs concerning the schools , shows a higher correlation 1· 
with the interests of school-community group leaders. I rrhe 1 
majority of radio and television programs giving any 11 
publicity to the Boston Public Schools emphasized topics I' 
rank ing among the six most interesting topics as determined II 
by the survey of school-community group leaders. 
I 
THE EFFECTS OF THE · Ivl~SS MEDIA 
The effects of th~ mass media as instruments of the I 
school publicity program are not easily ascertained . 
I 
lj 
By giving 
1
11 
I 
coJ:l1..mu.nity-wide r ecognition to the schools, the press, radio II 
I' 
We have observed that publicity in the mass media has 
b vo t:l.irect effects upon the schools themselves. 
and television 
1. increase the scope of specific programs and I 
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I! !1 
11 activities,and 11 I I! 
1 2 . confer status upon the individuals and programs II 
J publicized,. j
1
1 
I, I Ill Other effects of the mass media on the schools 11 
I ll 
!1 indirectly result from the effects of the media on the jll 
1
1 I 
I general publi c. 1 !I 
I Three objectives appear to be the guiding principles I 
.I I 
lj of the existing publicity program¥ I 
!I I II 1. To keep the public supplied with truthful facts 
I concerning the activities, programs , p ol icies, needs, and 
I 
l 
accomplishments of the schools. 
2. To give the public an accounting of the schools ' 
I stewardship in a&ministering the education of the children 
I of Boston. 
,, 
,, 
p ,, 
lj 
I 
I 
3. To convince the public that their children are 
receiving an education in the Bo ston Public Schools, as 
good as, if not better than they would receive in any other 
school system . 
It is almost impossible to determine the effects of 
current school publicity program in accomplishing these 
II 
11 
objectives. 
1', while the general knowledge of the public concerning 
II the schools c ould be surveyed, the actual source of the 
I public ' s i n formation concerning the schools would be hard 
1 
~~ to p i npoint. Studies have shown that parents receive most 11 
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11 l! 
I
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I j, 
'I 
.I \, 
II 
I 
l ,~~~-1-
11 of their information about what is happening in the schools 
I from tl.eir children. Thus, apparent effects of the mass 
I 
I media must be examined to determine if some other source 
I 
il 
'I 
of information might be the true cause of the effect. 
We have observed that almost every adult i n the City 
of Boston each day comes in contact with at least one of ,, 
I the :mass media studied here. However, the figures cited !1 
1! in Chapte r VI are merely supply and consumption figures, 11 
., ' 
! not figures registering the effect of the mass media. They I 
! bear onl y upon what people do, not upon the social and 1
1
·
1 
11 psychological impact of the media. 
1
, 
1
1 !'I The psychological phenomenon of selective perception I plays an important role here. Individuals will listen to II 
II a nd r e ad what interests them, They will ignore what does li 
!1 not interest them and frequently will disregard statements I 
II that conflict with preconceived ideas and opinions. 11 
II II, Lazarsfeld and Merton 7 have unearthed anothe r problem Iii 
I in this area which they have labeled the "narcotizing I I I i dysfunction" oft he mass media. 1'hey contend that the 1 
I I 
' media disseminate so much information that the public has 1 ~,,' 'I 
. come to accept the significant event as an ordinary I 
I occurance. 1he mass media, thus, contribute to public 
II apathy. 
I' 
I 
I 
The effects of the mass media in informing the public 
about t he activities of the Boston Public Schools, remains 
I 
II 
I 
I 7. :Paul Lazarsfeld and Robert Merton, loc. cit. 
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It is 
'I research beyond the purview of this paper. I 
I ! 
I • I 
1 The news releases disseminated by the schools constl-
j tute only a small portion of the total school publicity in 
I the mass media. The publicity program, therefore, does I 
I I I not appear to be e f fective in keeping the public supplied I 
I 
I 
II 
I, 
I 
I 
I 
II 
I 
with truthful facts concerning the schools. Tne existing 
publicity program does have merit, but its scope is in-
II 
il I 
I 
sufficient to accomplish the program's primary objective. I 
The second ob jective of the publicity program, ac- jl 
counting i'or the stewardship oi' the schools in admini steringll 
the education of Boston ' s children, has received less 1j 
attention from the school administrators than from the jl 
purveyors of the mass media. Boston 1 s newspapers devoted . 1
1
1
1
. 
more space to the business and financial s ide of school 
news during the 1956- 1957 school year than to any other 
II 
I 
I 
I 
single topic.. In the same period, only three news rel,afles I· 
relating to the schools ' stewardship were disseminated by 1! 
th~ Division of Statistics and Publicity of the Boston I 
I'ubl i_ c Schools. 
The schools have done better in attempting to show 
the public that the Boston Public Schools are doing a 
good job; however, in forma tional activities in this area 
are still insufficient, in the opinion of the writer, to 
accomplish .the objectives state d . 
i 
I 
d 
I 
I 
I 
I 
II 
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II I 
Editorials in the public press, and reader and 
audience response, all indicate that school publicity has 
some effect. This effect can be measured on specific items j 
I 
of information. However, the effect of the mass media in j' 
general as instruments of school publicity remains an 
unanswered question. 
IMPLICATIONS :!?OR FURlliER RESEARCH 
This descriptive study of the role of the mass media 
in the existing publicity program of the Boston Public 
Schools illustrates the need for further research in two 
major areas. 
1 . A detailed study of the effects of the ~chool 
publicity in the mass media. upon the public would prove 
of great value . 
2. An examination of the total public relations 
needs of the Boston Public Schools is needed. This would 
serve to increase the scop e of the current publicity pro-
gram, and an analysis of the possibilities of instituting 
I 
I, 
II 
II 
I 
a broad public relations program would provide a framework I 
in which the publicity program might function more 
e f.fecti vely. 
RF.COMMENDATIONS 
On the basis of the research conducted in th~ 
I II 
II 
II 
'I j, 
preparation of this thesis, and in the light of the fore - jl 
going conclusions, the following recommendations are =tl 
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II II . 
!I offered concerning the role of the mass media in the H 
lj publicity program of the Boston Public Schools. ., 
I I I 11 
1 1. That the School Committee adopt a policy for the I' 
II ~~~ 1 administration of a broad public relations program, includ- I! 
1
1
1' l·. ing publicity in the mass media as one of its aspects. ,, i1 11 
1
1 That the committee consider the recow~endations for such a I I I 
'I program outlined by former School Committee member Louis I I ,, 
j, F . Musc o, and presented to the committee in June, 1954.8 11 
li ,I 
I• 'I 
1,1 2. That the scope of the publicity program be ~~ 
1 expanded to more fully accomplish its objectives, and that 
1
. 
!I I I a publicity director be assigned full-time to this v.ork. ,1 
I d 3. That the publicity director and the district lj 
!I I, 1 inf orma tion chairmen emphasize the role of the child in jl 
II i! 
'! the education process in their releases to the mass media. il 
Iii 4. That the Department of Visual and Radio Education 'I 
1
·, i,l 
e xpand its scope to include the medium of television. 
II !I I I' 
ti 5. That the School Committee budget funds for the 'II 
~ i I! product ion of school programs over radio and t e levision. II 
I . 
I 11 
I, 1'1 
I
I j 
,, 
I II ~ ~ I II 
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APPENDIX A_ 
In School Committee 
Jun~ ; 24, 1954 
,, 
'I 
II 
I, 
I! 
li 
I Subject: 
I 
FEPORT ON INCREASING THE SCOPE OF PUBLIC 
I N BOSTON PUBLI C SCHOOLS 
II 
RELATIONS I 
! 
II To: 
I, 
The Boston School Co~mittee 
i 
I 
I 'I 
I 
I 
I 
II 
II 
From: School Committeeman Louis F. Musco 
I 
I should like to offer the following suggestions 
and observations concerning the need for broadenin~ the 
II 
'I 9Cope of our public relations program in the Boston School I 
De partment. These observations were arrived at after care - 1 
I i 
1 ful study and thought. 
I 
i I am doubly aware of this problem I 
life .. I 
I 
I 
I 
of public relations as I face it daily in my business 
A regular plan of action in any undertaking shoul dll 
begin at the beginning. In presenting this program of publici 
1
1 
relations we can begin with the existing framework wl thin 
I 
II I! I. 
the Statistic s and Publicity Division, expand its program 
I 
and broaden its scope to include every modern media, te ch- I I I' nique and method . It is axiomatic that if this program of 1 
1,, 1~ school public relations is to succeed, its leadership 0shurould ~~~~ be recognized as part of the policy-making echelon of ,, school organization . 11 
,, 
Modern education, as we know it, is a complex ·I 
'I I process. It is a far cry from the "Little Red School House" ]I 
I I 
~==="~==- '-=====~~=~~~=~~==~=~~~~=~=~r==~~ 
I !j 
II II 
II I! 
il lJ 
II !t 
1\ I! 
ll ij 91 I I, t --= ==--===--=========-=-=-=- =---1-= -=== 
II I' 
II with its one tea eher, a fe1l'.r pupils, and a curriculmn limited 11 
!I 11 
1
11 
t o the three R's, to the present day set- up of modern school !! 
I' !I buildings, hundreds of teachers, vari e d curricula, and Ill 
!, I j! huge school budgets . Hence, I believe a modern school 
1
1
1 I! system needs a broadened public relations program which will II 
II I 
Ill lay open the doors and windows of its complex system, so 'j !, 
I' j! parents and taxpayers can see the labyrinth of activities 1 
11 taking place within . Iii 
1 It is universally proclaimed by law and tradition that 11 
1! the public schools belong to the people who so generously ,I 
,, I' 
!1 s upport them. The schools ' welfare and progress, there fore, 11 
ii are de termined by the opinions the people have formed of !
1
\ 
ill ',i, them. It is my firm conviction that if people are k ept 
II II I' cont inuously informed about the purposes, accomplishments, ,, 
,I i1 II condition s, and needs of the schools and school personnel, II 
~~ they will be miDre willing to cooperate with and support I 
1l t hose charged vvith their administration. l 
'I I 
It My conception of school public relations may be defined ~~~ 
1.
1
.
1
1 I 
II 
a s tha t phase of school admini strati on which seeks to br i ng li 
II ll! a b out the h a rmonious working relation ship s between the 
1
1
1
 ',1 
s chools and the various public which the schools serve. 
[i Private businese has realized for years that suc cess 11 
~~ comes from courting the good '"Jill of the public tcUJard its il 
1! products and services. In 1953 business enterprises in the II 
,, ,, ll United States spent two billion dollars to obtain a nd keep ll 
=j the goodwill of the public. Private business has learned i\ :.:.:=--='7-=--==n=-=:=-==~.:.::.:::=---=::=-...::=====-=.:;;===-=--=~-===--=--:::--=====-:::-==--=-==:.==:.=.:=~==-==--::..=tt=-~= .. =·===-==;:= 
\, 'I 
,1 I, 
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il 
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lj 
'I ,, 
., 
II 
I• 
" II 
I 
I 
I 
I 
I 
d 
I 
t hat the public must be wooed if they are to be wed1ed to 
its products and services. In like manner it has be e n found j 
desirable to cultivate the good will of stockholders and !I 
e mp loyee s. The need for a modern, well planned public 11 
re lat ions program is just as essential in the administration ! 
of a school system as it is in the administration of pri-
J v a te business. If this principle is sound, then it should 
li 
I 
II I ,, 
II 
I 
II I 
I 
l 
I 
I 
I 
I 
II p 
II 
I 
I 
I 
I 
I 
I 
b e important to our Boston school sy s tem which repre sents 
a $ 28,000,000 public business. Since 01.1r public schools 
II 
are established by the people, a re financed by the pe op le, lj 
a nd b e long to the people, they have a right to be informed, 11 
All the people are stockholders in our school system. We ij 
i n the school department have a responsibility to r e nde r li 
t ot h em "an accounting of our stewardship. n 
A complete program of public relations, therefore, 
involves the inte r -relations of the entire school system 
a n d the many local publics. 
. -
'l'hi s program should be a 
spe cial function of the School Committe e in which the 
school sy s t em and he local publics both focus, and of the 
superinte ndent of schools as the committee ' s advis e r and 
e x ecu tive officer. 
The Public Informs the Schools 
II 
II 
'I 
,, 
II 
II 
'I ll 
il 
,J 
Attitudes of the many publics toward their sch ools and 'I 
I. II their committees vary from enthusiastic cooperation and 
support, throu&~ the neutral territory of tolerance or 
acceptance, to active hostility. 
II 
I 
----·--------t---------·- - --~--------
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II, I 
I I sincerely believe that the time is ripe to consider i ,, 
ii li !I the n eed for finding out What the public thinks about the lj 
!i schools, a considere.tion that may prove to be as important 11 
II II i! as asking the public to understand the schools ' thi nking. 11 
IJ I 
l,'li ,, 
11 
Thus school public relati ons should be external , as well lj 
11 as internal, t o the school system, This phase naturally li 
, 1 prompts certain questi ons: Should we make regular attempts II 
I• 1'1 
1
•
1
' II to find out what the public thinks of what the schools are II II 
1: II ,1 doing; what the public wants , can afford, and will stand Ji ,, 
,, '·I 1 f or; or will we just trust to luck? Should we make an 
i !: 
ll
j intelligent attempt to kee p an index of public opinion as lj 
it pertains to the schools? li p ., 
!I There are certain aspects of educational thinkin g , !1 
,I II 
11 h owever , which the general public and the school must 
11 ~~ arrive at together While this aspect of the process has 11 
I, been generally overlooked, it could wel l become the back- I! 
,, I' 
I'! II bone of a sound school public rel a tions program. This  II i 1: program thus becomes a "two-way street" .. It includes the 11 
1
',! l'j Public s ' school r e lation s as well as the schools ' n ... ublic 1 
1
1 
'I 
II relations. l1 'I 
II ',1 11 There are doubtless matters that the public should 
,, ', 
'I I !j learn about the schools themse lves . There are also matters I 
l' about which the schools may properly learn from the public. lj 
·,'1' 1'1 In other words, a well plann ed modern progr am of school 
II il =~:=1==~~-=="=-=~===="c-=~==~o~~=~~=~-,=~==<~~~~-=-=c=~=it~-====·= 
1,· 11 I I' 
II il 
II j, 
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'I 
I
I public relati ons requires a two- way flow--information and 
I 
I 
II 
!I 
interpretation from the schools a n d constructive criticism 
and cooperation from the citizens of the community. 
II 
!J ,, 
II 
These should be the objective of the Boston School .,, 
II Committee when the members hav~ au ... proved this program. 
II TI1e Schools Tell the Public - ! 
lj 
II 
'I 
!I 
ll 
I 
I 
As a general rule, the general public accepts without 
much opposition or enthusiasm what is going on, trusting 
that the educators know what they are about. But public 
I, 
I' ,I 
lj 
support is needed at critical t imes. 
li Ther~fore , the school 11 
,I public relations program should prove an educatlon to the 
people who receive it. It is a form of adult education, of 
community service. 
The Aims of the School Public Relations Program 
should be: 
1. 
2. 
To seek public views concerning the ~:chools; 
what the public wants and can afford .. 
To educate the public concerning the activities 
ne V'T programs, accomplishments and needs of the 
school, school personnel, and students. 
I 
,I 
il 
II ,. 
I 
I 
I 
I 
I· 
3. 
I 
!I 
To develop confidence and foster good V!Till 1'
1
1 
between the school and the various publics. 
To promote morale (esprit de corps) among school 
1
1
1 
personnel and student body. 
4. 
5 . To prevent misleading impressions concerning the I 
schools. 
I
I 
6. To correct any hearsay or false information I 
concerning the schools. 1 
I 7. To pre vent o;r c oun te ra c t the ac ti viti e s of' l1 ~'=~~==~- -~ ~==~=--s~c~!~~~t~r• _s_~~ps ~==~=~====+==~-
!! I 
I I 
I II 
II !\ 
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,, . I 
I 
II 
8. 
9. 
To inform the public or l egi slative bod:tes 
concerni ng particular school proposals, such 
as school expansion i n volving bond issues. 
To explain reasons for increases, if any, in 
school budget . 
;j 
Ji The Te chniqne s Employe d in Promoting the Program 
11 should a ttell'.pt: 
II 1. To represent a ll important phases of school work 
I ~~ 
I 
" 
,, 
I
I 
II 
I 
II 
II I 
II li II ,, 
I' ,, 
II I 
I 
I 
2 . To tell the truth IJ 
3 .. To present material in an attractive and under- 11 
4. 
5. 
6. 
standable manner to suit the comprehension and 1 
interest o:f the various publics 111 
':eo utilize a l l available media , facilities , II 
agencies and methods of pu.blicizine; 
li 
II 
To analyze and classify results of opini on 
surveys 
To promote understanding and appreciation by 
use of a Speakers Bureau I 
The Instruments of the Program should be: 
II 
li 
1. 
2, 
3. 
4 . 
5. 
6. 
7 . 
8 .. 
Pupils vvho are our best public relations agents 
II 
School personnel viho should prove impprtant 
Me tropolitan daily a:r1d weekly newspapers 
Radio and television 
Student publications 
Student activities i n school and community 
affs.irs 
School exhibits and demon stra tions 
Community exhibits and demonstrations 
I 
I' I 
I 
,, 
I' 
I 
I 
I 
I! 
,, 
I! -------~-------
1[ . 
I 
I 
!\ !l 
II II· 
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1 9. Promotional work involving special purpose 11 
I 
campaigns, such as American Education We e k , I 
Junior Achievement, Junior Red Cross, Clean - I 
•I Up Week t\ 
j! I 
.I 10 School visitations I; 
l
'l • I 
I 11. Home and School meetings 1 I! I! 
Ill 
12. Periodic distribution of pamphlets, reports, 
1
,,
1 
•• 
brochures in the homes of school children and 
to the other publics interested in our schools 
II 111 II 13. Opinion surveys II 
IJ 14. Speakers Bureau I! 
IJ 15. Use of school plant for co!!U!lUnity service 11 
'1'. ·11 16• Participation of school personnel and students 
1 in ·connnuni ty affairs lj 
1
1 17 Wide r community use of school audio-visual 1
1
1 I' • materials 
I I 
li !!£!! to AccoruJ2lish Progral!l 1l 
1 A modern type of public relations program for a complex\! 
1
1! system like the Boston Public Schools should be well planned 1 
11 l_l'his requirement is just as necessary as the planning of' any \1 
1
!, 11 other phase of school work. lt should promote the schools I 
II I' 
1
1 as well as report them. It should be aimed to foster the I 
I cooperative development of school and co:rr..munity wor·king !I 
I l' 
11 together . The efficiency of our schools could be enhanced I 
I by a modern program utilizing all the technique s and !1 
i . lj 
11 methods of modern day reporting, promoting and advertising. 1 I This program, properly instituted and encouraged, should ,I 
I guide the public into more sympathetic understanding of j! 
II our schools, purposes, needs and ace omp li shmen ts • A II ==~-t=--=~="=~-====~=~==~~~-r=' 
I II I I 
I J. 
,j I 
il 
II '' ii li d I! 
il 1.! 97 II 
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I' quotation from Abraham Lincoln is appropriate here: "Public jl 
I 111 
I 
sentiment is everything. With public sentiment no thing can 
Jl 
I' il .fail; without it nothing can succeed. Consequently he V'<ho 1! 
" II 
I
ll molds public sentiment goes deeper than he who enacts d ·~I ,: 1. statutes or pronounce s decisions.'' 
II '' ji Since our broadly c onceived program of public relations II 
11 includes publicity as one of its aspects, ,., should like to II 
lj begin with that program and ~xapnd and increase the s0op~ II 
!j 
!i of its work. At present we h ave a Divisi on of Statistics 
I! II jl and Publicity. The Head of the Division is one of the '!j 
!i 
11 senior members of our admini strati ve forc e ; he posses ses the li 
II •I il highest e ducational qu.alifications; has the professional ~~~ 
I know-how and vision to establi sh and administer thi s modern j 
ll I 
'1! ·I 
'I type program. However, only 30 per cent of his present J 1 
I, I! 
1'1 publl" c l.•ty. rr>t...e rema1.·nder ia lj ,1 working sche dule is given to -'-L.L "' lj 
l1 1; lj given to statistics, research and studies concerned irlth il 
!I 
J, II II a.dmini stra tion. li 
1
''' 1
1
1
1 
It is my thought that this publicity phase should be 
':,'', ,.,.,. broadened and the scope enlarged to the broader program of 
II 
.I public relations. At tn~ e arliest possible moment, there - !1 
:: li 
d I! 11 f ore, the Head of the Division should be assigend full ti e 1 
, , i 
II to the l arger program. It is my further thought that this ii 
II I! il program should be established at the policy-making level. ll 
I;' 1
1
1 I, No one can expect to render this service e x cept upon i !1 ll the basis of complete acquaintance with the work admini- II 
li stered b'y other departments in the school system. The Head ,r 
=:.:::::::.::..:..-=:=-==~~-:::;;;:::::::=.=::=-::--===---======-=---===-====::::;-:.="'---==-=-==-';"=:=o=.-:.:..====-~====--===-~-:=.:::-;:.=-.:=--====-==-:-! :======o=:·==: 
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I, '' 
1,1 ::o:: :::i:::::::h g::e t::a::·:: :::e:::t::::n:: ::d•:::. I 
I I 
II in at the School Cormnittee conferences and becomes ~~ 
~~~ acquainted with their problems and with their achievements li 
1 and programs for vnich he and they are responsible. lj 
I II 
Jl A list of the duties of the Head of the Division of 11 
li Statistics and Publicity deputized to organize and admini -
11
, 
il ster this modern program under the direction of the School j 
1
1 
Committee and Superintendent, would involve: l! 
II 
J 1. Interpreting school policies and practices I 
I 2 . Acting as representative of the School Committee I 
I and the Superintendent before leg~slative bodies I 
II 3. Representing the administration as speaker at II 
1 public functions, e.g., veteran groups, service 'i' i1 clubs, Chamber of Commerce, Home and School 't 
I
'! Associations, patriotic and religious meetin gs I 
I 4. Keeping in constant touch with all media of jj imparting information, e.g., press and wire 1 
! services, magazines, radio and ~~evision I 
I 
,I 
ij 
!I II 
II 
I 
i 
I 
I 
5. Planning an active school and community cooperation! 
program I 
6. Suggesting appropriate methods of solving problems Ill 
affecting entire school system--drop-outs, juvenile \ 
aelinquency, vandalism I 
I' 
The appraisal of this modern public relations program 11 
will be evidenced in the growth in public understanding and II II 
I! 
I 
I 
I 
appreciation, and improvement in school and connnunity 
h it 
li 
I cooperation . 
I 
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APPENDIX B 
DIVISION OF STATISTICS AND PUBLICITY 
INFORNillTION SERVICE 
BOSTON PUBisiC SCHOOLS 
45 MYRTLE STREET 
BOSTON 14, MASS. 
GENERAL INFORM..liTION FOR SCHOOL OR DISTRICT CHAIRMEN 
DUTIES 
To form a committee on information service in that 
sehool or district 'mich each represents. 
I 
i 
I' 
,, 
'I 
I 
I 
2. To gather informative ma t.erial of public interest 'I 
affecting the school or district Which each represents. 
3. 
4. 
5. 
6 . 
7. 
8. 
To prepare sufficient copies of all such material 
(a) To supply al l weekly newspapers which serve the 
area in which the sChool or distr·ict is located. 
(b) To send one copy to Information Service, 45 Myrtle 
Street . 
(c) To keep one copy on file in the office at the 
school. 
To submit material directly to the weekly newspapers 
\~ich serve the area in which the school or district 
is located. 
To keep two clipp ine books of all such material pub-
lished in weekly newspapers; one book to be retained 
in the school; the other to be sent to Information 
Service, Division of statistics and Publicity, at the 
end of the school year. 
To notify Information Service of possibilities for 
photographs or of material f or feature stories. 
To assist Information Service in obtaining any desired 
coverage of news concerning school or district. 
To supply Information service with full information 
concerning all publications of s chool or district. 
I II 
'I I, 
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II 
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,, I' 
II 11 ij All releases to daily newspapers and to forei gn lang- II 
j uage newspapers , as well as all general releases to weekly 11 
1' newspapers~ will continue to be sent out by the Division I' 
·I of Statistics and Publicity , Information Service , 45 Myrtle il 
!1 Stre et, Boston 14, Hass . Consequently, chairmen of infor- jl 
11 mation service in schools or districts are asked not to jl 
I release material directly to daily ne wspapers without first !1 d notifying Information Service at 45 Myrtle Street. This , 
I 
li procedure is necessary for two reasons: F:Irst, all news.- 1j 
lj' papers must be given equal access to School Department J, 
, ma t e rial of genera l public interest; and second, this j! I' office must be able to answer all inquiries from the news 
:I papers concerning such material. 
II 
I, 
II 
II 
GATHERING NEWS II 
Since coordination and con~ous service are essential , II !I II 
I 
I 
it is suggested that chairmen make a day by day survey of 11 
schools and districts for informational material. II 
I 
li 
I, 
'I 
,, 
lire wspaper s use : Straight news 
Human interest stories 
Articles and features 
Items in special col~ns 
Cartoons 
Letter forums 
A fe w suggested news sources follow: 
Instr,_,ct1 on Iii' !1 Unusual or new courses 
1/ New Methods . 
,, Interesting projects 
'!I Exhibits and Displays 
Things made in conne ction with class work 
:
1 
Individual work 
I Things collected in connection with class work 1 or with hobbies II Demonstrations of skills acquire d in class room 
,
1
,
1 
Public - ~chievements 
Honors of all kinds 
11 Honor Roll - Scholarship 
II 
Prominence in important school and extra-
curricular activities 
School ' s effort to develop gifte d 
I 
I 
'I 
!, 
I! 
II 
I' ,, 
,, 
I 
I 
I 
! 
I! 
I' 
II 
,I 
!I 
II 
i• I! 
tl 
r ,, 
II 
'I 
100 
chi 1 dren I!! 
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j Pupils in Community affairs I 
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I II I ,, 
1 Personality development - sa crifice, honesty, I I courage I 
1 Achievements o f alumni and former pupils 1 
II Teachers - honors, talents 1 outstanding service I .I I, 
II '1 
I' PREPARING NE IS II 
II - II Newspaper space is scarce and stories are numerous , today. If, therefore , your stories are to compete sue- I I ces s fully for available space, they mus t meet t he follo wi ng ! 
'I test lj 
j 1 . Does the s tory po sse ss substance and interes t of I 
II wide appeal , i . e. , does it " stand on its own feet?' · 
'!
1
1' 2. Is it prepared in accordance with newspape r 
1
1 
standards? 
I 3 I · t b i f d · · 1· s it no longer 11 I • s 1 r _e an conc1se, 1 . e . , 11 i: than its importance justifies? 11 
!
I 4 . Are the facts entirely correct, fresh, and pre -
1
j
11 
viously unpubllshed? 
I, Editors consider the f ollowing fa c ts or gr eat import- r 
1 
ance: Jl 
I I' 
II
, 1. Arran ge fact s i n order of importance . Make the II 
lead paragraph brief, pointe d, and inclusive -i in summary form. Be sure the story t ells who , I I what, why, When , whe re, and how. lj 
I 2 . Use names wherever po ssible . 1 
I " ! · 3. Be sure names are spe l le d corre ctly, given in full. lll 
Include title. 
l 4. Give nameQ , addre sses , and ages of pupils. I f the I 
1
1
1
! story is one of individua l achievement , g ive names ~~~ 
of parents .. 
,
1
,
1 
5. Al ways state addre ss as well as name of your ,
11 
school . 
,, 
il 6 . Use simple, non-technical langua ge . 
1
1
1 concrete l anguage a re the essentials of a good 1 
. + news story. I 
=~~===II . - . -· -· ==-~~~~~~~-~~=~~11 == 
II 1: 
ll II 
II d 
'I I 
II/ I j 102 
===--==---==-=--=--+' -~=~~~~~~~~~~-=~=~=====~~~~~~~ 
I· I, 
II BOSTON DISTHI CT NEW- PAPERS ~~~ 
l ,, 
I ALLSTON: Citizen - 108 Harvard Street, Brookline I, 
I
ll! BE 2 - 7000 Thursday (Affil. 1
1
1 
Brookline a.nd Brighton Citizens ) 
1 ~~~ i3ACK BAY AND ~~ 
II 
BEACON HILL Sa f' lr Bay Le dger - 107 Mass. A venu~, Boston jilj 
- 15.. CO 7-3200 'l'hursday 
II 'ill DORC::riESTER : Argus-News - 317 Geneva Avenue, Dorchester 
I 
I El1.ST BOSTON : 
I 
I 
II 
h II 
II 
I' ,I 
II 
I' 
I HYDE PARK: 
GE 6-885 Thursday 
11 
lj :, 
_Beacon - 1441 Dorchester Avenue, Dorchester h 
GE 6- 4075 '' 
II 
I' ,I Citizen - 1214 Hyde Park Avenue, Hyde Park HY 3-2380 
Record - 861 Blue Hill Avenue, Dorchester 
GE 6 - 3538 
Argus-Advocate - 237 Meridian Street, East 
Boston, Massachusetts 
EA 7-0034 Thursday 
Free Press - 479 Meridian Street, East 
Boston. R.A. 7 - 0029 
Lead r - 104 Hanover street , Boston 
CA 7 - 8152 
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Ti'rne s - 2 Lexington Street, East Boston I! 
EA 7-9600 'I 
Tribune - 1214 Hyde Park Avenue, Hyde Park 3J 
HY 3-2380 Friday (AffiL, MPttapan 11
1 
Tribune and Milton Transcript) I 
II 
J AI\Il.A ICA PLAIN: Citizen - 1214 Hyde Park Avenue, Hyde Park 3611 
HY 3- 2380 Thursday (Affil., 1 
II Mattapan Tribune and Mil ton 1 I Transct·ipt) ,
1 I lVIATTAPAN: Mattanan Tribune - 1214 Hyde Park Avenue, I 
II 1,, Hyde Park 36. Thursday 
' (Affil., Hyde Park and !I II Mi lton Tribunes, Jam- 1 
Ill aica Plain a nd Roxbury 1 ~ Citizens) I 
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ROSLINDALE: 
RO:A13URY: 
SOUTH BOSTON: : 
YillST ROXBURY: 
Parkway Transcriut - 420 Washington Street 
Dedham FA 3-8200 
Citizen - See Jamaica Plain Citizen 
Gazette - See Dorchester Beacon 
Parkwav Transcrint - See Roslindale 
Ga1ette - See Dorchester Beacon 
Tribune - 409 w. Broadway, South Boston 
SO 8-1210 Thursday 
Parkway Trans cript - See Roslindale 
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I 
West Roxbury Transcript - 420 Washingten I' 
Street. Dedham. I 
FA 3-8300 Thursday ! (Affil. Parkway 
Transcript) 1 
AFFILIATED DISTRICT ~~NSPAPERS li 
I' 
108 Harvard Street , Brookline 46, BE 2-7000 I 
Allston & Bri ghton & Brookline Citizens II 
1441 Dorchester Avenue, Dorchester 22, GE 6-4075 l1 
Dorche ster . Beachon, Roxbury Gazette, South Boston I 
Gazette I 
1214 Hyde Park Avenue, Hyde Park 36, HY 3-2380 !I 
Hyde Park Tribune, Mattapan Tribune, Milton J.'ranscript, l! 
Jamaica Plain Citizen, Roxbury Citizen 
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DIVI SI ON OF STATISTICS AND PUBLICITY 
I NFORMATION SERVICE 
BOSTON PUBLIC SCHOOLS 
45 MYRTLE STREET 
BOSTON 14, MASS . 
ACTIVITY REPORT 
(Send information to Information Service, Division of 
statistics and Publicity, attention Mr. Charles J. 1 Lynch, 
45 Myrtle Street, Boston 14, Mass., at least ten days before 
event is to t ake place .) 
SCHOOL : 
DESCRIPTION OF ACTIVITY: 
~ EN IS AC TIVITY TO TAKE PLACE? (Give date and hour) 
WHEP.E IS AC TIVITY TO TAKE PLACE? 
WH O IS SPONSORING ACTIVI'rY? 
r.f-1 0 U LL ATTE1TD? 
NAME OF SPONSOR IN CHARGE: 
NAME OF TEACHER RESPONSI BLE: 
INFORMA TI ON CONCERNI NG EVENT WHICH M.AY BE OF GENER . .AL PU BLIC 
INTEREST: 
NAMES OF PRil'TCIPAL PARTICIPANTS OR ME:MBERS OF CO MI'IliTTEES: 
104 
DIVI SI ON OF STATISTICS AND PUBLICITY 
INFOHMATION SERVICE 
BOSTON PUBLIC SCHOOLS 
Charles J. Lynch 
NAwlli OF SCHOOL OR DISTRICT Address ---------------=T~e~l-.~N~o-.-------------
------------------------------ ------------
SCHOOL PUBLICATIONS: 
Name Type \~en issued 
--------------------- --------- -----
Name _____________________ Type _________ When is~ued ____ _ 
Name ______________________ Type _________ When i s~ued ____ _ 
WEEKLY NEWSPAPERS SERVI NG AREA IN lhHICH SC'HOOL IS LO CATED : 
Name Ed. Deadline 
Name Ed. Deadli ne ' 
Name Ed. Deadline 
Name Ed. Deadline I 
Type of material desired by editors: 
Will editors uRe regularly weekly releases from headquarter 
Wi ll editors us e photographs? 
---------
Is there a Home and School Association in vour school or 
distridt? If so please list names an d adc'l.~e sses qf presi -
dent and secretary. 
~ffiMBERS of Publicity Committee in this school or dis trict: 
Date: 
Chairman of Information Service 
Plea se send sample copies of all school publicat i on s to this 
office and pu t this office on your mailing l ist for all 
future i ::; sues. 
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APPENDIX C 
QUESTIONN_A_IRE ! 
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QUESTIONNAIRE B 
